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Secure Your Spot on the EXPO Floor 
| By Jeffrey E. Barnhart

Whether your goal is to increase exposure, differentiate your company 

from competitors or simply attract more prospects to your booth and increase sales, ICMA’s Card 

Manufacturing & Personalization EXPO offers a wide range of exhibit and sponsorship opportunities that 

will maximize your return on investment. 

The EXPO will take place May 15–18, 2023 at the Renaissance Orlando at SeaWorld in Orlando, Florida.

Providing an unparalleled opportunity to engage a captive audience of high-level decision makers, the 

EXPO is the place where the industry’s most influential buyers gather to see the latest and greatest in card 

industry equipment and services. They seek out new technology and products to make their businesses 

more productive and profitable. 

An exhibit booth and a sponsorship are a solid, high-quality investment of your marketing dollars 

that yields exceptional value and positive results. Prepare to build brand awareness, expand market 

share, collect leads and increase profits. 

Limited space is available so secure your spot on the exhibit floor today at 

https://icmaexpo.com/wp-content/uploads/2022/11/icma_2023_expo_exhibitor-kit_final.pdf.

Earn Credibility for Your Sustainable 
Card Products

| By Jennifer Kohlhepp, Managing Editor, ICMA

The ICMA EcoLabel Standard Program supports card manufacturers as they 

respond to the increasing demand for more eco-friendly cards. The program establishes minimum 

criteria that cards must meet to qualify for EcoLabel registration or certification. The program also 

provides card manufacturers with an objective, third-party validation of environmental claims, which 

lends to credibility.

Card manufacturers can become part of the EcoLabel program in 3 easy steps:  

1. Read the program manual and Indicators for the Environmental Impact of Cards.

2. Fill out the application to become a licensee.

3.  Register card products. Categories exist for Recycled Content, Reduced Materials,

Compostable and Biobased.

The ICMA EcoLabel Standard Program is a voluntary program that card manufacturers can leverage to 

demonstrate commitment to sustainable card products. The program complies with ISO international 

principles for environmental labels, and licensed use of the ICMA EcoLabel logo on approved cards is 

an option.

Join other ICMA members who have already registered and certified card products via ICMA’s EcoLabel 

Standard Program. Demonstrate your positive impact on our global environment by joining today at 

https://icma.com/ecolabel-standard-program/.
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Printing Ink Solutions 
Promote Sustainability 

Printing inks will contribute to the 
overall reduction in carbon footprint 
and help achieve overall sustainability 
goals.  

|  By David Tushie, Magellan Consulting, Inc., 

ICMA Standards and Technical Representative

When Design Meets Security

It is truly remarkable how a document 
that started out as a basic piece of 
paper with a photo has evolved into 
a sophisticated polycarbonate card 
embedding electronics.

|  By Amaury Chasseux, Head of Product 

Management, Identity BL at SPS/SURYS
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Digital printing in the card manufacturing industry has grown, as 
advancements persist. The need to produce sustainable products 
continues to drive this trend. 

|  By Jennifer Kohlhepp, ICMA Managing Editor

CardTREX: 
An Invaluable Experience 

ICMA’s CardTREX Europe and 
CardTREX North America events 
offer attendees indispensable 
regional market information and 
networking opportunities.     

|  By Jennifer Kohlhepp, ICMA Managing Editor 

c o n t e n t s
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THE SPOTLIGHT IS ON ICMA’S 
PLATINUM AND GOLD MEMBERS

These suppliers have committed to the highest 
level of support to ICMA activities in 2022.

Platinum Level

Gold Level
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We’d love to hear from you!
Card Manufacturing contains feature articles, listings, events, company 

news, industry announcements, association updates and other information 

that will infl uence and grow your business. Card Manufacturing also includes 

messages from key industry executives as well as news and tips from the 

heart of the association—YOU.

•  Interested in submitting a bylined

feature for an upcoming issue?

Please forward all news submissions, including press releases announcing 

new products or services, new hires, promotions, major contracts and 

acquisitions, milestones, community activities, case studies and any other 

industry news to Managing Editor Jennifer Kohlhepp at jkohlhepp@icma.com.

•  Do you have company information or

accomplishments you want to share?

c o n t e n t s

mailto:jkohlhepp@icma.com
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S
David Tushie – Magellan Consulting, Inc., 
ICMA Standards and Technical Representative

  ustainability in materials  

   and processing is a  

   durable trend in card  

manufacturing today. Most  

 attention is given to energy  

    efficiency and alternative  

  materials. There is no  

  doubt that these elements  

  are paramount, but much  

  can be and is being done  

 on other initiatives as well.

Materials of construction in all layers of 

the card body have been adapted to high 

recycled content and alternative, plant-based 

plastics. But we can also see innovation at 

the interfaces to each of these card body 

layers. Solvent free and water-based inks 

and adhesives contribute to these overall 

sustainability initiatives.

Solvent free and water-based inks, with 

LED instead of UV curing systems, can 

provide a high degree of energy efficiency 

and can be applied both for offset and 

screen printing. These ink curing systems 

use less than half the energy of a tradi-

tional UV curing system and have 10 to 

15 times longer life than traditional UV 

curing systems. Since many recycled and/

or more environmentally friendly card 

substrate materials cannot be processed 

at the high temperatures of virgin PVC, 

these features can help enable these new 

processing requirements while adding to 

the reduction in the carbon footprint of 

overall manufacturing. Similarly, ink solu-

tions being developed for digital printing 

promote not only energy efficiency but also 

contribute to lower scrap rates and printing 

flexibility needed for customization.

Outside the manufacturing of the card 

bodies themselves, attention is also focused 

on supporting processes at all points of 

manufacturing. Using renewable sources of 

energy for power generated in all equipment 

used needs to be considered. Low power 

alternatives, such as LED lighting throughout 

the plant, can contribute to reduction in 

carbon footprint. This is also part of the 

attraction discussed above in using LED 

ink curing systems as an alternative to UV 

curing systems. And the carbon footprint 

incurred in both receiving supplies pur-

chased as well as delivering finished cards 

to customers needs to be considered as part 

PRINTING INK SOLUTIONS PROMOTE SUSTAINABILITY

FEATURE STORY
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PRINTING INK SOLUTIONS PROMOTE SUSTAINABILITY  

of the plant’s sustainability goals.

Card personalization equipment today, 

using both drop-on-demand (DoD) and 

dye sublimation inks for surface printing 

tasks may also be candidates for these new 

ink/curing systems. Additional issues of 

inherent durability in such applications like 

DoD may take some further development. 

But the emphasis for sustainable solutions 

will extend to the entirety of the card 

industry, not just manufacturing.

Similarly, practices in the card manufac-

turing offices and card personalization/

fulfillment bureaus contribute to overall 

sustainability goals. Low energy computers, 

printers and other office equipment should 

be considered. Recycled paper and other 

office supplies along with emphasis on 

electronic document practices can reduce 

paper demand overall while streamlining 

operations.

Card issuers, and their cardholders, are 

increasingly demanding environmentally 

friendly constructions and sustainable 

practices in their manufacturing. Card 

manufacturers and their component suppli-

ers will adapt both materials and processes 

to meet this demand. Printing inks will 

contribute to this overall reduction in 

carbon footprint and help achieve overall 

sustainability goals. 

About the Author: David Tushie, ICMA 
standards and technical representative, has 
had a long and continuing career in the card 
industry, working for international companies 
such as DataCard, UbiQ and NBS Technolo-
gies. He has masters’ degrees in engineering 
and business, holds U.S. and international 
patents in measurement and card issuance 
systems and has had several years of involve-
ment with the ANSI, INCITS and ISO Standards 
process. ICMA is represented at six ISO and 
ANSI Standards Meetings through David’s 
standards role within the association.
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Amaury Chasseux, Head of Product Management, Identity BL at SPS/SURYS

FEATURE STORY

WHEN DESIGN 
MEETS SECURITY
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I D cards are one of the most common documents that  

	 	you	will	find	in	anybody’s	wallet	today.	They	have	been		

	 	around	for	more	than	a	century.	It	is	truly	remarkable		

  how a document that started out as a basic piece of  

  paper with a photo has evolved into a sophisticated  

	 	polycarbonate	card	embedding	electronics.	The	result	

  is a highly secure document that not only enables us to  

  prove our physical identity but also now allows for  

	 	secure	ID	card	verification	online.

	 	For	government	institutions,	the	fight	against	identity	

fraud	and	forgery	remains	a	top	priority.	They	are	constantly	

searching	to	find	new	and	innovative	ways	to	stay	one	step	

ahead	of	the	document	forgers,	seeking	long-term	and	robust	

features	in	order	to	make	the	document	incredibly	hard	to	

forge	today	and	for	years	to	come.	

Experts are now pushing the boundaries of secure document 

design further by implementing new innovative technologies 

through	tailor-made	advanced	security	features.

Securing the citizen‘s identity with a cohesive and reliable 

document is made possible through the use of combined 

security	features.	These	features	are	being	applicated	in	more	

and	more	creative	ways	to	further	enhance	ID	card	security.

Governments and states aim to provide their citizens with an 

attractive	and	flexible	design,	making	the	document	memo-

rable	for	controllers	while	enhancing	its	intrinsic	security.

continued on page 10
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FEATURE STORY

An exclusive and innovative design for ID cards and passports 

is achieved by combining several security features such as 

(CAI™, CHI™, DID™ Shape), in order to protect and highlight 

attack	attempts	while	facilitating	controls.	

As	a	result,	card	manufacturers	strive	to	make	the	best	

possible	selection	of	features	to	match	the	client’s	needs.	

Their	goal	is	to	provide	a	product	with	authenticity	that	can	

be	indisputably	trusted.

The	term	“art	of	security”	can	be	applied	as	the	document	not	

only	becomes	more	attractive	thanks	to	these	security	features	

but	also	more	secure.	As	a	result,	it	is	easier	to	use	and	quick	

and	simple	for	the	controller	to	recognize.	This	in	turn	also	

facilitates controls by providing a high level of resistance 

against	various	types	of	attacks.	

Secure	and	efficiently	run	borders	are	central	to	a	country’s	

safety.	They	are	of	crucial	importance	to	national	security	in	

the	same	way	as	the	modern	ID	card	has	become	the	main	link	

between the physical and digital world allowing citizens safe 

access	to	online	government	and	private	services.	

Modern identity documents must, as a result, offer both 

security and exclusivity, which can be easily detectable by the 

document controller due to their distinctive design, visible to 

the	naked	eye.	The	easier	a	document	is	to	remember	or	the	

more recognizable it is, 

the	easier	it	is	to	control.

Some examples of 

security features:

CMI™ and CMI+™ for 

ID Cards:	The	module	

can be customized with 

a CMI™ (Customized 

Module Image), which 

is	a	specific	image	at	its	

center such as a national 

coat	of	arms.	The	next-generation	CMI+™ adds complexity 

against counterfeits as it integrates smaller additive elements 

around	the	image	in	the	center,	avoiding	module	substitution.	 

Thanks	to	CMI™/CMI+™ security features, controllers can 

quickly	recognize	the	module	and	verify	its	authenticity.	

DID™ Shape for ID Cards and Passports:	This	high-security	

transparent DOVID is 

very easy to identify and 

control and is embedded 

into the polycarbonate  

document’s	body.	It	takes	

the form of a design 

composed of two distinct 

reflective	colors,	which	

have the exclusive prop-

erty to permute upon 

a	90-degree	rotation	of	

the	document	on	its	plan.	As	all	holographic	components,	it	

includes	all	three	levels	of	security.	Even	though	the	first	level	

is	the	most	important	for	a	quick,	robust	and	efficient	control,	

the two additional security levels will help to ensure that there 

is	no	doubt	of	the	document’s	authenticity.

The	DID™ Shape offers the greatest flexibility in terms of 

design as it enables not only the integration of national 

emblems such as optical security features, but also the 

creation	of	a	specific	shape	with	spread-out	DOVID	elements.	 

It provides many advantages:

•  Unlimited design possibilities enhancing securities

and	unlocking	full	data	protection

•  Guarantee of a high mechanical resistance of the

data page

• Field	proven	with	large-scale	on-going	programs

About the Author: Amaury Chasseux is heading the product 
management team of the Identity Business line in charge of 
developing identity and vehicles solutions. He holds a master’s 
degree in materials engineering from the French University of 
Technology of Troyes and also studied management in Den-
mark. Amaury has been working more than 12 years in the 
high-security document field and before joining SURYS in 
2017, he spent three years at Arjo Systems where he was in 
charge of cards and e-passports for major government projects.
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Digital printing in the card manufacturing 

industry	has	grown,	as	advancements	persist.	

The	need	to	produce	sustainable	products	

continues	to	drive	this	trend.	Currently,	digital	

printing	is	being	deployed	globally.	

In	fact,	the	global	digital	printing	market	size	

was	estimated	at	USD	27.4	billion	in	2021,	

according	to	a	recent	report.	It’s	projected	to	

surpass	around	USD	49.7	billion	by	2030	and	

anticipated	to	grow	at	a	registered	CAGR	of	6.84%	

between	2022	and	2030.

Eve	Lopez,	North	American	marketing	manager	

at HP and a member of the International Card 

Manufacturers Association (ICMA), uncovers digital 

printing advancements in the card manufacturing 

industry	and	the	factors	guiding	this	change.	

Digital Printing Advancements 

Key card manufacturing industry players are investing 

in Indigo technology and other types, to complement 

their	overall	operations.	

They	include:	

•  Indigo Electro Ink:	Has	the	ability	to	match	the	look

and	feel	of	offset	inks	being	used	in	the	synthetic	card

manufacturing space, which is a benefit over other

printing	presses.

•  Indigo CMYK-OGV: Provides an advantage in matching

brand	colors	for	the	card	space.	It’s	also	been	quanti-

fied	by	major	players	in	the	card	space.

•  HP Spot Color(s) & Expanded Gamut (CMYK-OVG):

Is	qualified	by	card	issuers	and	security	ink

(Invisible	Yellow).

• Inline Corona Treater:	Has	flexibility	in	synthetic	usage.

• Inline Coater:	Is	used	for	applying	invisible	inks.

“Other	digital	technologies,	such	as	UV-LED,	are	being	used,”	

said	Lopez.	“However,	they	pose	a	problem	in	matching	color	

and	leave	a	raised	image	effect	due	to	the	nature	of	the	process.	

But there are applications where it’s a benefit, such as drop 

on-demand	(DOD)	applications.”	

Digital Printing Limitations 

Longer	runs	continue	to	stay	on	traditional	offset	presses.	

Digital printing is allowing expansion of a current offering for 

high-value	markets,	with	a	wide	application	range.		

“A	successful	recipe	requires	testing	and	working	with	the	

supplier,	for	both	media	and	overlay,”	Lopez	said.	“Likewise,	on	

very	specific	settings	in	the	finishing	system	including	tempera-

ture,	pressure	and	dwell.	This	process	can	be	time	consuming	

and	very	important	for	customers	entering	the	digital	market.”	

Factors Guiding Change to Digital Printing 

Here	are	the	top	factors	propelling	the	change	to	digital	printing.	

•  Shorter run lengths and quick turn-around:	These	are	the

main	factors	contributing	to	the	change.

•  Ability to satisfy shortages: Card manufacturers experience

shortages	from	time	to	time.	Having	a	digital	device

fingerprinted to their existing offset technology enables

the	digital	platform	to	satisfy	shortages	quickly,	with	less

waste.	This	is	a	tremendous	benefit	to	the	overall	opera-

tion.	Shortages	take	time	to	run	on	offset	presses	and	are

not	as	cost-effective.

•  No wash-up and little wasted sheets:	Factor	what	it	takes	for

an	offset	press.	The	presses	must	be	washed	up	for	desired

PMS color and those colors need to match the previous

run.	Then,	there’s	the	waste	of	expensive	synthetic	media

for	that	short-run	make-ready.	All	that,	to	only	produce

maybe	a	couple	of	hundred	cards	that	are	needed.	A	digital

press	requires	no	wash-up	of	PMS	colors	and	takes	very

little,	if	any,	wasted	sheets	for	make-ready.

•  Ties into the global sustainability initiative: A digital press

wastes	far	less	media,	than	an	offset	press.	This	is	the

driving	force	for	change.

•  Cost savings: There’s	cost	savings	in	waste,	as	synthetic

media	is	very	expensive.

Digital printing is also an enabler in changing the existing supply 

chains and providing increased engagement with existing and 

potential	customers.	Card	manufacturers	can	use	the	power	

of	digital	print	to	build	revenue	and	increase	market	share	to	

support	a	social	movement.	

Jennifer Kohlhepp – Managing Editor, ICMA
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Unlike ICMA’s other ACE programs, which require students to 

pass an exam to achieve a corresponding certification, ACE-

Commercial is designed to provide employees in customer-facing 

roles with high-level card industry education without the need to 

enroll in certification-level curriculum.

Conducted by David Tushie, ICMA’s standards and technical 

representative, ACE-Commercial is taught virtually in two, two-hour 

sessions on the same day. There are no pre-requisites, but the 

program is only available to current ICMA member companies.

Employees who complete the training class will receive a 

certificate of completion.

The cost to attend the training is $249 per attendee or $210 per 

attendee for groups of five or more from the same organization. 

Private company training is also available at a reduced rate for 

groups of 10 or more.

For more information and to register, visit 
ICMA.com/ace-commercial-training/.

ICMA’S LATEST 
ACE-COMMERCIAL CLASS ANNOUNCED

The	purpose	of	ACE-Commercial	training	is	to	provide	sales,	marketing,	customer	service	and	other	card	industry	professionals	at	

your	company	with	the	opportunity	to	learn	the	fundamentals	of	card	manufacturing.	Others	who	may	fi	nd	this	training	benefi	cial	

include suppliers and consultants who want to have a deeper understanding of the card industry opportunities and challenges 

experienced	by	card	providers.

NAME TITLE  ORGANIZATION  

Carlos Anton Soto Account Manger EMEA PPG Teslin

James Barnes Superior Tape & Label

Jerome Buszmak Account Manager EMEA PPG Teslin

Chin Chee Hoong Chin Technical Services Manager, APAC PPG Teslin

David Corbin Product Line Director Feitian Technologies, Co., Ltd

Daniel Dei Senior S&T Research Associate PPG Teslin

Tom Deisenroth Account Manager Americas PPG Teslin

Mike Hahn Global Application Development Lead PPG Teslin

Jessica Heatly Director of Marketing Bristol ID Technologies

Maria Ibanez Account Manager Americas PPG Teslin

Lisa Ivey Global Technical Services Manager PPG Teslin

Michael Korzeniewski Account Manager EMEA PPG Teslin

NAME TITLE  ORGANIZATION

Sailesh Kumar B. V. Account Manager APAC PPG Teslin

Lisa Labenberg Account Manager CPS Cards

Sai Marella Technical Services Manager, EMEA PPG Teslin

Tiffany Milbrandt Manager of Business Development CARDSource

Fernando Mota Account Manager Americas PPG Teslin

Edyta Portee Account Manager EMEA PPG Teslin

Saransh Rana Emperor Global Resources LLC

Jim Stedman Quality Manager Silicas &  Teslin PPG Teslin

Chan Tak Feng Chan Account Manager APAC PPG Teslin

Enrique Tang Head of Technical Solution Engineer Feitian Technologies, Co., Ltd

James Turner Account Manager Americas PPG Teslin 

ICMA would like to congratulate the following individuals who successfully completed the Advanced Card 

Education (ACE)-Commercial training program: 

Jennifer Kohlhepp – Managing Editor, ICMA 

C A R D  M A N U F A C T U R I N G n DECEMBER 202214 

ACE NEWS

http://icma.com/ace-commercial-training/
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TT	 	 The	blogs	posted	to	ICMA.com	feature	ICMA	members	demonstrating	their	thought	leadership	on		

	 	 topics	of	interest	to	the	global	card	industry.	There	are	also	posts	about	how	to	best	leverage	your		

	 ICMA	member	benefi	ts.

 Our most recent blogs include:

 •  ACE: Designed to Advance Career Development and Company Reputation features ICMA’s most recent 

triple	aces,	individuals	who	have	earned	all	three	Advanced	Card	Education	designations.

 •  Concept Payment Card to Combat Fraud and Deliver Seamless Customer Experience: Élan Award Winning 

Card features	Thomas	Decker,	vice	president,	product	marketing	fi	nance	of	Linxens,	who	discusses	a	

battery-free	Electronic	Verifi	cation	Code	(EVC™)	solution	for	payment	cards.	The	EVC	

addresses	the	issue	of	card-not-present	(CNP)	fraud	by	changing	the	card	security	

code	displayed	on	a	small	on-card	screen	during	EMV®	(Europay,	

Mastercard	or	Visa)	transactions.	

•  Innovative Technology and ‘Wow’ Effects Help Banks 

Differentiate Payment Cards	features	Dr.	Ing	

Milena Niedernhuber, product management 

director	at	G+D,	who	uncovers	innovative	

technologies	and	“wow”	effects	to	help	

banks	differentiate	their	payment	cards	to	

enrich	the	customer	experience.	

To submit a blog topic, email 

jkohlhepp@icma.com. To read these and 

more ICMA blogs, visit icma.com/blog/.

NEW BLOGS POSTED AT ICMA.COM

ASSOCIATION NEWS

mailto:jkohlhepp@icma.com
https://icma.com/blog/


C A R D  M A N U F A C T U R I N G n DECEMBER 202216 

ASSOCIATION NEWS

ICMA

ICMA

SM

SM

ICMA

ICMA

SM

SM

Jennifer Kohlhepp – Managing Editor, ICMA

CARDTREX:  
AN INVALUABLE EXPERIENCE

ICMA’s CardTREX Europe and CardTREX 

North America events provided card 

industry professionals with indispensable 

industry insights and networking opportu-

nities specific to the regions of the world 

in which they work.

CardTREX Europe took place from 8-9 

November at the Munich Marriott Hotel in  

Munich, Germany. CardTREX North America  

took place from November 16-17 at the 

Renaissance Schaumburg in Schaumburg 

(Chicago), Illinois.

Both events featured regionally focused 

educational sessions. They also featured 

supplier exhibits in ICMA’s signature Net-

working Zone and a Speed Share session 

during which exhibitors promoted their 

best product and attendees voted on the

best product of the event. In Europe, Barnes 

International’s CPT 3000v3CL Dual Inter-

face EMV Personalization Validation Tool 

for Development, Certification & Bureau 

QC took top honors. In North America, 

Meyercord Revenue Inc., a SICPA com-

pany, earned the most votes for its NASPO 

and ISO 14298-certified security printer for 

the driver’s license and card industry. The 

printer is capable of integrating security 

features while printing and coating on 

multiple laminate substrates.

Seminars at CardTREX Europe included:

•  Sustainable by Birth: The Choice of 

Your Materials Matters for the Future 

by Mikko Kahkonen, VP Global Head 

of Card Products, Giesecke+Devrient 

•  Advances in Card Certification Testing:  

Visa Europe Self-Service PVT by 

Denise Noha, EMV Product Manager, 

Barnes International

•  Going Green by Matteo Panetta, Area 

Sales Manager, SPICA

•  Standardization as Powerful Lever 

to Manage Globalization Challenges 

in Card Manufacturing by Milena 

Niedernhuber, Product Management 

Director, G+D

•  The Evolution of Chip Payment Cards, 

Hans Joerg Frey, Senior Product Mar-

keting Manager, Infineon Technologies 

•  Metal Cards: Practical Insights on Per-

sonalization Methods and Technologies 

by Luca Vassia, Sales Manager & Key 

Account Manager, IXLA 
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•  Blockchain, NFT & Phygitals in the 

Card Industry, A Game Changer? 

by Michael Dorner, Owner & CEO, 

Variuscard

•  Energy Efficiency in Card Production  

by Christian Reuther, Managing 

Director, Plasticard-ZFT GmbH & 

Co. KG.

Seminars at CardTREX North America 

included:

•  Creating an Environment of Manufacturing  

Excellence Through Teamwork and 

Innovation moderated by Megan Anthony 

Bogard, ACE-M, Senior Manager, Design, 

CPI Card Group and including panelists 

Jeremy Witte, Director of Operations, CPI 

Card Group; Jim Colleran, R&D and Engi-

neering Director, CPI Card Group and Jim 

Beatty, VP of Operations, (Personalization 

Solutions) CPI Card Group.

•  The Future of the Card Industry: A 

Guided Discussion moderated by Tiffany 

Milbrandt, Manager of Business Develop-

ment, Card Source

•  Enabling Innovative Solutions for Battery-

Less Payment Cards, Fabio Romano, 

Marketing Director, STMicroelectronics

•  Is the Time Right for a Recycled PVC 

Core? by Robert Forbes, Director of Sales 

and Marketing, VinylOne

•  Payment Brand Personalization Certifica-

tion by Brian Summerhayes, Managing 

Director, Barnes International Limited

CardTREX North America also included a 

tour of SICPA’s Meyercord facility. During 

the tour, attendees learned about Meyer-

cord’s history and how the company serves 

some segments of the card manufacturing 

industry. While visiting the pressroom, 

attendees saw demos of the plant’s coating 

process, followed by a tour of the finishing 

room including slitting, coding and packag-

ing capabilities as well as its finished goods 

inventory management. Visitors also saw 

the lab and its QA capabilities.

ICMA would like to thank Bogard for 

chairing and Superior Tape & Label, Barnes 

International, Graph-Tech and SICPA for 

exhibiting at the North American event. 

ICMA would like to thank Dorner for chair-

ing and Barnes International, Graph-Tech 

and VFP Ink Technologies for exhibiting at 

the European event.

Throughout the year, ICMA members have 

the opportunity to share insights and 

knowledge by giving presentations during 

ICMA webcasts and events. The association’s 

main event is our annual Card Manufactur-

ing & Personalization EXPO. 

ICMA’S 2023 EXPO will take place May 

15-18 in Orlando, Florida. 

Interested in giving a presentation at  

the event? Contact Jennifer Kohlhepp  

at jkohlhepp@icma.com.

Interested in exhibiting or sponsoring at 

the event? Contact Nicole Lauzon at 

nlauzon@icma.com.

Stay tuned to ICMAEXPO.com for  

more information about the event  

as it becomes available.

MEMBER ON THE MOVE

Paul Galant Joins CompoSecure’s Board of Directors 

CompoSecure Inc. recently appointed Paul Galant to 

its Board of Directors as an independent director.

Galant is a seasoned executive with extensive 

experience in financial services, payments and 

security technology. He has experience as a 

public company CEO at Verifone and he cur-

rently is an operating partner with Michael Klein 

& Co. and Churchill Capital Co. LLC. He previously 

served as senior advisor at McKinsey & Co., was CEO of BrightStar 

Corp. and an operating partner at Softbank Group Corp. and CEO 

of Citigroup’s publicly reported institutional and Consumer Bank 

Divisions. Prior to his leadership roles at Citigroup, Galant also held 

leadership roles at Donaldson, Lufkin & Jenrette, Smith Barney & Co. 

Inc. and Credit Suisse First Boston. He also currently serves on the 

Board of Directors of Vivint Smart Home Inc.

Jon Wilk, president and CEO of CompoSecure, said, “We are 

delighted to welcome Paul to our Board of Directors, and believe 

his expertise, particularly around payments and commerce, will be 

helpful as we extend our leadership in the premium metal payment 

card market and position the Arculus platform to meet the growing 

need for digital security, authentication and cold storage solutions.”

Galant’s appointment maintains the CompoSecure Board of Directors 

at seven members, as he will become the Roman DBDR Tech Sponsor 

LLR designee to the board and succeed Don Basile.

For more information, visit composecure.com.

mailto:jkohlhepp@icma.com
mailto:nlauzon@icma.com
https://icmaexpo.com/
https://www.composecure.com/
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MEMBER & PRODUCT NEWS

Austriacard Agrees  
to Cross-Border Merger

Austriacard acquired Tag Systems, formerly 

known as Nitecrest, in 2021. Tag Systems 

manufactures many of the UK’s challenger 

banks’ cards and sends them directly to cus-

tomers with all requisite personalized print.

In a joint statement, Tag Systems’ founders 

Ronnie Hart, president, and Leeroy Pye, CEO, 

said that following its merger with Austriacard 

the business had become a “true global 

business” with a presence in 18 countries.

They added: “With big plans for further 

expansion of the facility in Leyland, we look 

forward to further growing our banking and 

retail card business in both physical products 

and digital services with the support of the 

enlarged wider group.”

The site in Lancashire currently provides work 

for around 125 staff and houses a huge range 

of kit, including an HP Indigo, two Koenig 

& Bauer litho presses and a raft of specialist 

finishing and personalization kit.

The company’s UK turnover reached nearly 

£28m last year.

The proposed expansion has a target finish 

date of October 2023.

For more information, visit austriacard.com.

HID Global Acquires Placard, 
Australia’s Largest Secure Card 
Manufacturer

HID Global recently announced that it has 

acquired Placard, the largest manufacturer of 

secure cards in Australasia. The acquisition 

will enhance HID’s presence in the region. 

As a market-leader in government, financial, 

transportation, retail and enterprise sectors 

across the Pacific market, Placard produces 

a range of cards, including driver’s licenses, 

health insurance cards and a variety of govern-

ment IDs. The company also specializes in 

bank cards, retail loyalty cards, monetary gift 

cards, cards for public transportation and other 

cards used for enterprise applications.

“Placard’s large installed base of customers 

in the Australasia region demonstrates the 

continued strength of secure cards and their 

relevance in the lives of millions of people 

every day,” said Stefan Widing, president and 

CEO with HID Global. “Adding Placard to 

the HID portfolio would expand our value-

add services and enhance our capabilities for 

trusted identities, while striking the balance 

between offering a broad range of card solu-

tions and providing customers with the choice 

of digital IDs as the next wave of the future.” 

Placard supports the end-to-end experience  

of customers’ card programs by offering a 

comprehensive suite of services, including  

in-house design, printing, manufacture, 

personalization and distribution services. 

Placard’s secure manufacturing and bureau 

facilities are accredited to the highest level 

by Visa, MasterCard, China Union Pay and 

American Express.

Placard will become a part of HID’s Iden-

tification Technologies business area, which 

is led by Marc Bielmann, vice president and 

managing director.

For more information, visit hidglobal.com.

Stablecoin Pilot Uses Idemia 
Biometric Cards

Singaporean payment institution StraitsX is 

planning to pilot a series of applications for 

stablecoin management and payments with 

partners including Idemia.

Idemia will provide payment cards and offline 

payment capabilities based on the user’s 

mobile phone. The company is involved in 

a CBDC pilot in Japan, supplying cards 

which may or may not feature biometric 

authentication.

“We at Idemia firmly believe that stablecoins 

are redefining the very fundamentals of the 

payment ecosystem,” says Romain Zanolo, 

MD APAC at Idemia. “We’re proud that our 

ability to innovate has enabled Stablecoins 

payments leveraging our Biometric Card tech-

nology F.CODE. This partnership demonstrates 

again that Idemia’s secure offline payment 

solution became the de facto standard for 

stablecoins payments.”

The partnership, which also includes  

Mastercard, is intended to lower merchant 

fees and increase financial inclusion by  

allowing users with limited network access  

to make transactions with stablecoins.

For more information, visit idemia.com.

Linxens to Provide Inlay and 
EMV Tech for IDEX Biometrics’ 
Card Solution

IDEX Biometrics has established an important 

new partnership in its effort to position itself 

as a leading provider of biometric smart card 

technology. Its latest partner is Linxens, a 

specialist in smart card inlays, contact plates 

and NFC antennas. 

The partnership will deliver a card solution for 

IDEX Biometrics customers that features IDEX’s 

TrustedBio biometric module, featuring a fin-

gerprint sensor and microcontroller as well as 

Linxens’ BioLAM card inlay and its EMV mod-

ule. The latter component comprises a contact 

plate packaged with an SLC38 microcontroller 

from Infineon Technologies, which itself will 

feature IDEX’s Java Card operating system 

and applets.

The Linxens partnership builds on momentum 

that IDEX had already picked up this year in its 

biometric card efforts. Among other develop-

ments, the company has received reference 

design orders from Vietnam’s MKSmart and 

a Japan-based payment card integrator; and 

a Swedish challenger bank that had piloted 

its technology last year announced that it 

would be moving forward with a commercial 

launch of biometric payment cards.

For Linxens’ part, President and CEO Cuong 

H. Duong highlighted “the momentum IDEX 
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Biometrics has established with its TrustedBio 

/ SLC38 reference design,” and noted that its 

technology’s applications extend beyond 

payment cards.

“We anticipate our collaboration with IDEX 

Biometrics will be a strong contributor to our 

strategic initiative in fingerprint biometrics, 

which we believe is quickly becoming a key 

component of authentication and data security 

across card-based applications including 

payments, access control, healthcare, trans-

portation, and a range of identification uses,” 

he said.

For more information, visit linxens.com.

NFT-Personalized Debit Cards 
Make Debut

Mastercard will now let cardholders put 

their non-fungible tokens (NFTs) on their 

cryptocurrency debit cards, the company said, 

bringing avatars like Bored Apes and their 

use as profile pictures (PFPs) beyond Twitter 

and Instagram.

Crypto financial app hi cardholders in Europe 

will be able to personalize their cards with 

NFTs that they verifiably own, assuming they 

meet Mastercard’s approval standards. The 

number of acceptable NFT collections is lim-

ited to Azukis, Moonbirds, Goblins, Bored Ape 

Yacht Club and CryptoPunks—all of which 

can be pricy, with the latter two running at  

least six figures and sometimes above $1 

million (although that was more frequent 

before the crypto winter crash).

The hi debit card allows HI token holders to 

spend their tokens, as well as fiat currencies 

and other cryptocurrencies and stablecoins in 

their accounts anywhere Mastercard is accept-

ed. As usual, the merchant receives fiat. The 

hi debit Mastercard has features including 1% 

to 10% crypto back and can be funded with 

British pounds or euros using a hi personal 

international bank account number (IBAN).

“As consumer interest in crypto and NFTs 

continues to grow, we are committed to 

making them an accessible payments choice 

for the communities who wish to use them,” 

said Christian Rau, senior vice president of 

crypto and FinTech enablement at Mastercard 

in a statement. “We are proud to be working 

with hi to continue to drive innovation in the 

market and enable these customizable cards 

together with the safety and security you’d 

expect from Mastercard.”

The NFT personalization requires gold 

membership in hi, which requires holding 

100,000 HI tokens—currently about $5,000—

and is available to members in the European 

Economic Area (EEA) and United Kingdom.

For more information, visit mastercard.com.

Dr. Juanita Parris Named 2022 
Anthony Mauriello Woman of 
the Year by MNYPIA

Sun Chemical’s Dr. Juanita Parris, PhD, 

was named the 19th recipient of the Anthony 

Mauriello Woman of the Year award by the 

Metro New York Printing Ink Association 

(MNYPIA). The Anthony Mauriello Woman  

of the Year award is given annually to an 

individual who has made outstanding contri-

butions to the business they work for and to 

the ink industry.

Dr. Parris joined the ink industry in 1993 as a 

scientist at Sun Chemical’s research location 

in Carlstadt, New Jersey. Since then, she has 

held positions of increasing scope, responsibility 

and complexity, leading analytical research 

and development efforts focused on liquid inks 

and energy curable. Her work in energy cur-

able inks, for example, has led to several key 

innovations including wet trapping of energy 

beam flexo inks and the introduction of a 

variety of new technologies in the field.

After five years as director of procurement, 

Dr. Parris currently serves as the global director 

of material science, leading teams responsible 

for analytical, polymer, the Pilot Plant and 

Dispersion Engineering, the pressroom and 

color science.

“Juanita is a very deserving recipient of the 

prestigious Woman of the Year award,” said 

Russell Schwartz, chief technology officer, Sun 

Chemical. “Her years of service and leadership 

are impeccable and her contributions to the 

industry are outstanding. Her accomplishments 

alone would be more than enough to earn this 

award, but she’s an even better person.”

For more information, visit sunchemical.com.

Thales Continues Biometric Card 
R&D in France

Thales is developing biometric bank cards 

and working on eSIM technnologies at a 

French research facility in La Ciotat launched 

by Gemplus 20 years ago. Gemplus then be-

came Gemalto and was acquired by Thales.

The research center employs 600, among them 

engineers with advanced skills that focus on 

the development of biometric payment cards 

and other contactless mobile payment solutions.

The cybersecurity laboratory within La Ciotat’s 

design center is responsible, among other 

things, for improving the reliability of bio-

metric bank cards. It was there that Thales 

developed the biometric technology that 

allows the payment of an invoice of more than 

50 euros during a contactless transaction using 

an imprint of a thumb or two fingers.

Further, the design center was also reportedly 

the cradle of the partnership between Hand-

some and Thales, which saw the creation of 

a voice payment card aimed at people with 

disabilities.

Finally, the La Ciotat facility is being upgraded 

for 1 million euros (roughly US$985,000) as 

Thales develops software that works with an 

eSIM card to allow a person’s digital identity to 

be verified remotely through selfie biometrics.

For more information, visit thalesgroup.com.

continued on page 20
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Visa Reports Rapid Growth 
in Contactless Fare Payments 
Worldwide

Visa has processed more than 1 billion 

contactless fare payments on transit systems 

around the world over a period of 10 months, 

signaling “rapid growth” in the uptake of digi-

tal payment options, the card network reports.

“Europe accounts for the largest share of these 

transactions, including more than 4 million a 

day on Transport for London’s system alone, 

but every single region is growing; with North 

America already accounting for approximately 

one in five contactless taps on transit,” Visa 

says. “The rapid growth in digital payments 

serves as proof for just how attractive this 

option has become for consumers.”

In July, Visa’s 2022 Future of Urban Mobility 

Survey identified capped contactless fare pay-

ments as a key driver for more frequent public 

transportation usage and revealed that 91% of 

users expect transit services to offer contactless 

fare payment options.

For more information, visit visa.com.

PRINCIPAL MEMBERS

Colorplast Systems Pvt. Ltd.

India

Aseem Batra 

colorplast.in

As an embedded technology company operating in the smart card 

industry, Colorplast is constantly driving innovations in smart digital 

solutions. The company’s 20-year journey is a rich history of collabo-

rations with market leaders across finance, retail, health care, transit 

and telecom, partnering with private and government sectors globally.

Shenzhen Q-Sense Technology Co. Ltd.

China 

Olivia Xu

qsentech.com 

Q-Sense Technology production was founded in 2018 by a founder 

who has more than 10 years of experience working in the RFID 

industry. Q-Sense aims to provide goods and services in terms of 

high quality, high efficiency and high reputation. With rich and wide 

resources and strong material vendor support, Q-Sense is dedicated 

to being a top RFID manufacturer.

ASSOCIATE MEMBERS

Infi neon Technologies

United States 

Dori U Rombola 

infi neon.com

Infineon Technologies plays a key role in shaping a better future with 

microelectronics that link the real and the digital world. The company’s 

semiconductors enable efficient energy management, smart mobility 

as well as secure, seamless communications in an increasingly 

connected world.

SES RFID Solutions Asia Co. Ltd

Taiwan 

Darren Ke

sesrfi d.com

SES RFID Solutions GmbH was founded in 2003 by the current CEO 

Martin Scattergood B.Eng. with a remit to develop, manufacture 

and implement advanced RFID and connectivity technology. SES 

specializes in the design, manufacture and implementation of 

bespoke connectivity electronics for a range of applications. The 

company has offices and manufacturing plants in Germany, Taiwan 

and the United States.

Trimatt Systems

India

Aseem Batra

trimatt.com 

Trimatt Systems provides plastic card producers with modular 

systems for full personalization of each card in a variety of ways. 

The company’s solutions cover the following applications: magnetic 

encoding and inkjet personalization; label application; personal-

ization of debit and credit cards; mailing and fulfillment solutions; 

loyalty card production; membership card production; SIM card 

packaging; telco voucher and pre-paid scratch cards; ID cards, 

transport cards and NFC coding and commercial cards.

MEMBER & PRODUCT NEWS

NEW MEMBERS
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INDUSTRY NEWS

Why Gen Z Loves Gift Cards

Gen Z is the biggest user segment of gift cards 

in general, with this cohort planning to increase 

its gift card spend by 57% this holiday season. 

Interestingly, these younger consumers are 

buying gift cards both as gifts and for themselves.  

For younger members of Gen Z who may not 

yet have a credit or debit card, gift cards are 

increasingly used as a form of payment. 18% 

of Gen Z said they use their cash to buy gift 

cards so they can make purchases online. 11% 

said they use gift cards for purchases because 

they do not yet have a credit or debit card. 

Gen Z is also more likely to spend above the 

gift card amount.

Younger consumers are also the most likely 

to begin shopping in November, with 46% of 

Gen Z and 40% of millennials saying they will 

shop early.

Translink Rolls Out Contactless 
Ticketing Across Northern Ireland

Passengers travelling on Translink’s Metro 

bus services in Belfast are the first in Northern 

Ireland to be able to pay a flat fare for their 

journeys with a tap of their contactless bank 

card and benefit from daily fare-capping using 

the public transport operator’s contactless 

account-based ticketing system.

Translink has begun rolling out its interoperable 

Future Ticketing System on 270 Metro buses 

before extending it to more than 1,000 Ulster-

bus and Goldliner vehicles and adding support 

for tap-on-tap-off fare payments on Metro, 

Glider, Ulsterbus and NI Railways services 

across the whole of Northern Ireland.

Bank of Ireland Launches  
Eco-Friendly Cards

The Bank of Ireland has begun issuing new 

bio-sourced debit cards. The cards are made 

from 82% bio-source renewable materials 

such as field corn and decompose in months.

The cards will be available to both personal 

and business customers and the Bank of Ireland 

expects its entire portfolio to be switched over 

to the bio-sourced cards by 2026.

“The environmental credentials of these bio-

sourced cards are exceptionally strong and 

with 60,000 already being used by third-level 

students, we will now radically expand the 

rollout across our entire cards business in 

Ireland and the U.K.,” Bank of Ireland Chief 

Sustainability & Investor Relations Officer 

Eamonn Hughes said.

The Bank of Ireland expects to save 17 tons of 

CO1 and nearly four and a half tons of plastic 

every year with the new initiative. The Bank 

first issued bio-sourced debit cards for third-

level students in September 2020. In addition 

to the new bio-sourced cards, the Bank of 

Ireland also announced that it was upgrading its 

card designs to make it easier for users to cor-

rectly insert the cards in machines and ATMs.

What Fintechs Look for in  
Payment Card Selection

As fintech companies continue to gain 

momentum in the marketplace and consumers 

continue to ask and want more of fIntechs, 

these businesses are looking for other ways 

to retain loyal customer bases and find ways  

to attract new ones. One of the most common  

continued on page 22
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strategies fintechs are employing is the align-

ment of a physical card strategy with an 

already existent digital offering. For many 

fintechs, payment cards are the only physical 

touchpoint between the business and the 

consumer, so the importance of a physical 

card is significant when connecting their 

brand with cardholders.

Three main considerations have become top 

of mind for fintechs looking to solidify a pay-

ment card strategy and introduce a physical 

card option into their product suite. These 

considerations include quick and personal-

ized service, the use of innovative materi-

als—including more sustainable options, 

and the ability to provide a unique packaging 

experience.

Fintechs have begun to recognize the benefits 

of using payment cards as another entry point 

or overall touchpoint in the company’s overall 

brand experience.

Airports to Get Contactless Bio-
metric Cards for Access Control

Airports in the United States and elsewhere 

around the world could soon begin testing 

biometric access control cards that use a 

built-in fingerprint sensor to verify the identity 

of employees or other authorized cardholders 

at points of entry to secure areas.

The biometric Aviation Security Creden-

tials (ASC) Access Card is compatible with 

existing NFC access control systems and uses 

two-factor authentication to ensure that the 

person presenting the card to a reader is the 

legitimate and authorized cardholder.

Zwipe has launched the biometric cards  

in partnership with U.S.-based airport  

management systems provider Civix Airports 

that works with “more than 100 airports 

worldwide” as well as with the U.S. Federal 

Aviation Administration.

Banks in India, Iraq, Mexico, Lebanon and 

Egypt announced plans to test biometric 

payment cards built on Zwipe’s fingerprint 

recognition technology in January, followed 

by the Mediterranean Bank in Libya and 

Al-Mansour Bank in Iraq in March and the 

National Bank of Iraq in April.

First Abu Dhabi Bank Brings 
Biometric Credit Cards to UAE

Customers of First Abu Dhabi Bank (FAB) in 

the United Arab Emirates can now apply for a 

biometric credit card—the first to be launched 

in the country—that enables users to verify 

both contact and contactless payments with 

their fingerprint and earn reward points that 

they can redeem at more than 3,500 locations 

across the UAE.

The EMV-compliant FAB Share card incor-

porates a fingerprint sensor that stores the 

cardholder’s biometric data and allows them 

to authenticate transactions by holding their 

thumb on the sensor when making a payment.

FAB has launched the card in partnership 

with UAE retail giant Majid Al Futtaim (MAF), 

integrating it with MAF’s Share loyalty scheme 

and rewarding users for in-store, online and 

international payments on eligible brands 

and merchants with points they can spend at 

shopping centers, stores, restaurants, venues 

and other outlets “across the MAF ecosystem.”

NBB Transitions to  
Eco-Friendly Cards

The National Bank of Bahrain (NBB) has 

arrayed with Sinnad, a card processing and 

payment service provider in the Kingdom, to 

procure recycled PVC plastic (RPVC) cards to 

its customers. This follows the bank’s decision 

to start transitioning NBB’s daily operations to 

include more eco-friendly practices.

In line with its commitment to reducing its 

annual carbon footprint and plastic waste, 

NBB will make use of Sinnad’s value added 

services to successfully launch its recycled 

credit and prepaid cards. By leveraging on 

Sinnad’s expertise in the field, the bank will 

continue to lead the sector in adopting ESG 

practices in its products and services.

Fime Updates Biometric Card 
Personalization Testing Tool

Fime has updated its biometric card person-

alization validation (CPV) tool PersevalPro 

Issuer to meet the latest requirements 

defined by both international and domestic 

payment schemes.

According to the company website, the 

solution is designed to fully automate testing 

and help developers detect, understand 

and correct errors before submission to the 

payment networks for CPV.

Further, EMV (Europay, Mastercard and Visa) 

cards and mobile payment application testers 

can use PersevalPro to retrieve personalization 

data and tags and detect parameters that are 

not in line with scheme specifications. EM-

VCo published a new specification covering 

biometric payment cards earlier this month.

After the new update, PersevalPro Issuer 

can now provide developers with additional 

personalization, biometric, cryptographic and 

security features.

The update comes months after Fime worked 

with Secure Identity Alliance (SIA) to develop 

a digital infrastructure initiative to aid govern-

ments in choosing biometrics and other tech-

nologies for their digital identity initiatives.

Restaurants Look to Gift Cards 
to Attract Newly Cost-Conscious 
Consumers 

Recent economic data forecasts a stormy 

season ahead for restaurant owners. Inflation 

in the United States is holding around 8%, 

which is causing the cost of eating out to rise 

alongside price increases for everyday items 

such as gas and groceries. As business owners 

know well, when inflation rises consumers 

often cut discretionary spending. For restau-

rants, this presents a challenge: How can you 

INDUSTRY NEWS
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keep attracting customers to your restaurant 

when consumer purse strings tighten?

As consumers reevaluate their spending hab-

its, one lever many restaurants are turning to 

is the gift card. Whether plastic or digital, gift 

cards can be connected to promotional offers, 

discounts and incentives. These add-ons give 

consumers the ability to stretch their spending 

power when money gets tight.

According to the Q2 2022 Gift Card Gauge 

from Fiserv, 37% of consumers say they 

have already taken advantage of a gift card 

promotion in 2022, and 58% say that gift 

card promotions will motivate them to buy 

more gift cards during this inflationary period. 

Additionally, while 51% of consumers say 

they are significantly reducing their impulse 

shopping and 46% are purchasing only what 

is necessary due to inflation, gift cards remain 

resilient, with only 23% of consumers pur-

chasing fewer gift cards.

With consumers increasingly viewing gift cards 

as a way to stretch their purchasing power, 

savvy restaurant owners are marketing new gift 

card offers to their customer base. Restaurants 

wanting to invest in their gift card programs 

can consider adopting these strategies. 

JCB to Pilot Central Bank 
Digital Currency Payments 
on Contactless Cards

Japan-based payments network JCB is to 

run an in-store central bank digital currency 

(CBDC) pilot that uses existing contactless 

payment cards, point of sale (POS) hardware 

and softPOS payment acceptance technology 

installed on mobile devices.

The pilot—known as JCB Digital Currency or 

JCBDC—will develop a CBDC payment accep-

tance solution that uses the payment network’s 

current contactless infrastructure and will test 

the solution in “a demonstration experiment” 

with participating merchants in Tokyo.

“Although CBDCs are still in their infancy, this 

pilot takes a forward leap, from theory to reality, 

by harnessing in-store payment experience 

and existing payment platform expertise,” says 

Soft Space, the payments platform collabo-

rating on the project with JCB and identity 

technology provider Idemia.

The partners plan to “have concluded CBDC 

system development by late 2022 and will 

conduct pilot CBDC acceptance with Tokyo 

merchants through March 2023”.

The Digital Currency Forum—a consortium of 

more than 70 leading banks, financial services 

providers and other businesses in Japan—

announced that it was beginning a series of 

proof of concept trials of a CBDC across a 

range of use cases in November 2021.

New Zealand Sets Plans for 
National Open Loop Contactless 
Transit Payments

The New Zealand government and the Waka 

Kotahi NZ Transport Agency have confirmed 

plans to launch a national account-based open 

loop payments system that will enable public 

transport users to make contactless fare pay-

ments with a new national transit card or their 

own physical or digital credit or debit card.

Waka Kotahi first announced in July 2021 that 

it would begin rolling out the new system 

in the New Zealand city of Canterbury in 

“late 2022” with a full national rollout to be 

completed by 2026.

The new system will now be introduced 

across the country in stages, beginning with 

Canterbury in 2024, according to New Zea-

land’s minister of transport Michael Wood.
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