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ICMA Delivers Invaluable Historic Virtual Event
| By Jeffrey E. Barnhart

With our fi rst virtual event now safely under our belt, I’d like to take the 

time to thank every one of our attendees, exhibitors and partners who 

made pioneering into the digital realm on November 4-5 with ICMA 

Connect a truly successful endeavor. 

I am delighted that ICMA managed to move into a new dimension for sharing quality content. 

We not only adapted and innovated to meet our members’ needs during the current pandemic, 

but we also rebuilt the 2020 EXPO agenda from the ground up to ensure we could bring the 

most pressing industry topics to the table.

We wanted to bring the global card industry together to talk solutions, which is exactly what 

we accomplished. With presentations from industry visionaries, ICMA Connect analyzed 

COVID-19’s impact on the card industry and projected what it will take to grow, evolve and 

thrive following the pandemic and to drive innovation for years to come.

ICMA Connect also included networking opportunities and dedicated exhibitor time. Our 

virtual trade show gave manufacturers and personalizers the opportunity to view exhibitor 

products, videos and connect to booth staff via live conversations. 

Attendees discussed important challenges facing our industry during our interactive roundtable 

sessions and we announced the winners of the 2020 Élan Awards of Excellence. For more 

information on ICMA Connect, see page 10.

Our next live event isn’t too far away either. For more information on our 2021 EXPO, 

visit icma.com.

Register for ACE-Commercial Training
| By Nicole Lauzon

ACE-Commercial training provides sales, marketing, customer service and 

other key personnel at your company with the opportunity to learn the 

fundamentals of card manufacturing. 

Employees receive a high-level overview of the major components 

of a card manufacturing business, learn about the production of cards 

and review customer service support and sales issues that arise in the sale and support of 

card products and projects with David Tushie, ICMA’s standards and technical representative.

ACE-Commercial is taught in two, 2-hour sessions on the same day. Employees who complete 

the training class will receive a certifi cate of completion.

Upcoming Program Dates (Subject to Change)

• Wednesday, Jan. 27, 2021 at 11 a.m. ET

• Thursday, Feb. 25, 2021 at 11 a.m. ET

For more information, see page 19. To register, visit ICMA.com.
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Digital Printing Continues 
to Advance 

While an all-digital printing operation 
could be well into the future for most 
card manufacturing organizations, a 
certain symbiotic relationship exists 
between the litho/screen press opera-
tions and the digital press. 

| By David Tushie, Magellen Consulting, ICMA 

Standards and Technical Representative

Digital Printing’s Impact on 
the Transaction Card Industry

Digital is an enabler in changing the 
existing supply chains and providing in-
creased engagement with existing and 
potential customers. You can use the 
power of digital print to build revenue 
and increase market share to support a 
social movement.

| By Jennifer Kohlhepp, Managing Editor, ICMA
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16 EcoLabel Sets Standard for 
Environmentally Intelligent Cards
ICMA members are joining ICMA’s EcoLabel Standard Program to 
improve the payment card value chain in support of a greener future.

| By Jennifer Kohlhepp, Managing Editor, ICMA

Global Card Industry Unites 
at ICMA Connect

The transaction card business is 
evolving in new and unexpected 
ways and on November 4-5 ICMA 
Connect attendees learned how 
there is huge potential for growth 
in our industry.

| By Jennifer Kohlhepp, Managing Editor, ICMA

ICMA Announces 2020 Élan 
Awards of Excellence Winners

ICMA announced the winners of the 
prestigious 2020 Élan Awards of 
Excellence during our association’s 
inaugural virtual event—ICMA 
Connect: A Global Virtual Forum 
and Trade Show. 

| By Jennifer Kohlhepp, Managing Editor, ICMA

THE SPOTLIGHT IS ON ICMA’S DIAMOND, 
PLATINUM AND GOLD MEMBERS
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Over the last several years, the card 

industry has seen a steady advance in 

the use of digital print technology and 

presses. Many card manufacturers now 

operate digital printing presses along 

with their litho and screen presses in 

daily operations. 

While an all-digital printing operation 

could be well into the future for most 

card manufacturing organizations, a 

certain symbiotic relationship exists 

between the litho/screen press 

operations and the digital press. 

Digital presses are most cited to 

have known advantages in:

• Short production runs

•  Prototype printing of new card 

products

•  Multiple card products printed 

simultaneously on a single sheet

•  Variable data or graphics, includ-

ing limited personalization

•  Color consistency by eliminating 

ink/water balancing issues that 

cause color variation

Related operational advantages cited 

with digital presses include relatively 

short job setup time, elimination of litho 

plates and making of screens, setup of 

a second job while the fi rst is running, 

ability to combine traditional screen 

and litho passes into a single pass and 

provide registration accuracy on the 

sheet without shear cutting the edges. 

However, limitations persist in certain 

printing effects and features common 

in many card products, despite contin-

ued developments in digital printing 

ink color gamut range and matching 

of Pantone matching system (PMS) 

colors. True metallic inks, rainbow, 

guilloche and other forms of fi ne-line 

printing, for example, all seem more 

suited to litho or silk screen printing 

processes.

Some other issues have surfaced in 

plants running litho, silk screen and 

digital presses in the card manufacturing 

processes downstream from the press 

room. Which jobs can use common 

collation, lamination, die-cutting and 

subsequent fi nishing operations when 

sheet sizes are different between the 

different presses?

The prevalent digital press technologies 

can be distinguished in three different 

categories:

• Dry toner

• Liquid toner

• Inkjet

When considering the addition of 

digital printing to the card manufac-

turing workflow, it is important to 

DIGITAL PRINTING 
CONTINUES TO ADVANCE 

David Tushie – Magellan Consulting, Inc., 
ICMA Standards and Technical Representative

industry standards
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DIGITAL PRINTING 
CONTINUES TO ADVANCE 

optimize the system of core, primer, 

imaging method, overlay adhesive 

and lamination conditions to achieve 

a reliable card manufacturing process. 

For example, a split core versus solid 

core construction will affect lamination 

conditions. The type of digital printing 

will affect the choice of adhesive to be 

used in lamination. 

Applying proper surface chemistry is 

necessary for optimal digital printing. 

Surface roughness and “peak” count 

of the core material will affect color 

density and uniformity. Since priming 

of the core is often necessary with digi-

tal printing, surface energy will affect 

both the ability of the primer to wet out 

the surface, although treatment can be 

applied to improve this characteristic as 

well. Vicat temperature of the core ma-

terial will affect lamination conditions. 

Higher Vicat materials will be needed 

for dry toner imaging due to the high 

fuser temperatures of those products. 

On the other hand, lower Vicat core 

materials are more suitable for liquid 

toner imaging products since the 

toner colors “fade” at conventional 

card manufacturing lamination 

temperatures.

With overlay fi lms, the adhesive must 

match the chemistry of the ink or toner. 

Dry toner and inkjet printing may 

require completely different overlay 

adhesives from those needed for liquid 

toner/ink printing. The adhesive should 

be activated in the lamination cycle 

consistent with the digital imaging 

system employed.

Litho and screen printing will be with 

us for the foreseeable future. Large 

runs and specialty films, coatings, 

colors, specialty inks and other con-

siderations will support their use. And 

many litho presses are amortized and 

carry no depreciation cost. But digital 

printing will continue to grow and will 

be considered for most new equipment 

purchases. Knowing why and when 

digital printing can build your business 

can allow you to bid on work that is 

presently out of reach. 

About the Author: ICMA Standards 
and Technical Representative David 
Tushie has had a long and continuing 
career in the card industry working for 
international companies such as Data-
card, UbiQ and NBS Technologies. He 
has master’s degrees in engineering and 
business, holds U.S. and international 
patents in measurement and card issu-
ance systems and has had several years 
of involvement with the ANSI, INCITS 
and ISO standards process. ICMA is 
represented at six ISO and ANSI stan-
dards meetings through his standards 
role within the association.
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DIGITAL PRINTING’S
IMPACT ON THE TRANSACTION CARD INDUSTRY

feature story
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“The projected numbers are impressive, but they don’t 

reveal the tremendous growth that is happening in digital 

printing in terms of short runs, prototype sampling and 

variable printing—so many factors impact the numbers,” 

said James Gargus, western USA account manager—folding 

carton and transaction card solutions at HP. “Prototyping 

and sampling is much faster and cost-effective on a digital 

press, making it an ideal solution for brands and issuers 

that require production-level prototypes.” 

What else is driving the change from analog to digital 

printing? “Digital is an enabler in changing the existing 

supply chains and providing increased engagement with 

existing and potential customers,” Gargus said. “You can 

use the power of digital print to build revenue and increase 

market share to support a social movement.”

6 Technology Drivers Enabling the Shift to Digital Print 

•  Format size: Digital presses are getting bigger and 

more capable and application ranges are getting bigger.

•  Substrate ranges: Substrate range is continually 

expanding, not just in caliper range but with metallics 

and an extended color gamut.

•  Extended color gamut and high-opacity whites:

The extended color gamut is becoming more common 

and accepted. Although printing brand or Pantone 

matching system (PMS) colors can be challenging, 

especially for those who are new to digital printing, the 

color gamut can be expanded on some of the presses 

to include PMS colors.

•  Variable print: The variable print aspect of digital is 

very common in the industry, but there are various 

things variable print can do in the manufacturing 

of cards. 

•  Security: A lot of things can be done with digital 

around security—multilayers of security features and 

variable images and codes.

•  Reductions in waste: In an industry that runs a lot 

of very expensive substrates, there is a lot of waste. 

Digital printing drastically reduces waste.

Digital printing also supports strategic production, producing 

local or regional card batches of 50 different designs or SKUs 

in one run. Digital printing can also produce one-of-a-kind 

cards through mosaic and collage format where every card 

is unique like a fi ngerprint. “People in personalization are 

already doing this—producing consumer customized cards,” 

Gargus said.

The overall acceptance of digital printing is still a challenge. 

Inks react differently on a digital press in comparison to 

analog—it is not a perfect formula and introducing metallic 

inks can be diffi cult. In some industries, as workfl ows and 

order entries change, that can be a challenging transition 

for the production staff, especially as the number of 

jobs increases. 

“It is still unknown how the massive disruption of COVID-19 

will impact digital printing, but many of our markets have 

picked up,” Gargus said.

Despite market uncertainties amid the pandemic, the impact 

and role of digital printing in the transaction card industry 

will continue to be far-reaching. 
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Anything that can go digital will go digital. Print is no exception.

In the transaction card industry, print is not dead—it is changing and evolving and those who 

adapt will remain competitive. Digital printing is the fastest growing printing process in the 

world today. 

In 2024, digital printing is projected to rank third globally at $171 billion. Lithographic 

(offset printing) is expected to continue to lead at $329 billion, followed by lexography at 

$186 billion. In 2024, however, U.S. digital printing is projected to rank second at $49 billion—

just behind lithographic printing at $58 billion.
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Global Card 
Industry Unites 

at ICMA Connect

The transaction card business is evolving in new and unexpected ways and on November 4-5 ICMA 

Connect attendees learned how there is huge potential for growth in our industry.

Throughout the course of ICMA’s inaugural virtual event, attendees heard from industry visionaries 

about the innovations powering card businesses into the future and why the years’ ago predictions 

that cards would be obsolete by now were wrong. ICMA would like to thank Brian Summerhayes, 

of Barnes International and an ICMA board member, for moderating the European portion of 

the days’ events and Barry Mosteller, of CPI Card Group and ICMA president, for moderating the 

remainder of the days’ events.

ICMA would also like to thank 
the following presenters: 

•  Joerg Fischer, Innovations at 

Bundesdruckerei GmbH, who 

presented “Quantum Computing’s 

Impact on the Card Industry.” 

•  Luca Castellani, international area 

manager at Liveo Research, who dis-

cussed “Microorganisms on the Card’s 

Surface: How to Protect Ourselves.”

•  Ashwini Pandey, director of product 

management (Global Lead, Sustainable 

Segment) at G+D Mobile Security, who 

discussed “Sustainability Trends in the 

Global Payment Card Market.” 

•  Bernard Baumohl, chief global econo-

mist at The Economic Outlook Group, 

who provided the keynote speech—a 

global economic outlook. 

•  Art Stewart, head of global sales and 

marketing at IDEX Biometrics, who 

discussed “Biometric Smart Card: 

Market Activation Now!” 

Jennifer Kohlhepp – Managing Editor, ICMA

connect
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Global Card 
Industry Unites 

at ICMA Connect

•  Barry Mosteller, director of technical 

engineering at CPI Card Group, who 

discussed “Marketing the Green 

Movement in the Card Industry.”

•  David Tushie, ICMA standards and 

technical representative, who 

presented “ICMA’s EcoLabel Sets 

the Standard for Environmentally 

Intelligent Cards.”

•  André Patenge, manager of software 

engineering at Mühlbauer GmbH, 

who discussed “Latest Advances in 

Factory Automation.”

•  Ferdinando Filippone, Business 

Development and Mauro Constantini, 

Product Manager, IXLA, for presenting 

“Card Graphics Personalization with 

Laser and Color.” 

•  Cesare Paciello, vice president of 

events and mobility solutions at 

HID Global, who discussed, “Smart 

Credentials Evolution for Public 

Transport.”

•  Keith Yeates, CEO of Bristol ID Tech-

nologies, who moderated a panel 

discussion featuring Jack Jania, vice 

president of product management 

and innovation for secure cards at 

CPI Card Group; Edith Dangeard, 

senior manager of business develop-

ment for identifi cation technologies 

at HID Global; and David Finn, CTO, 

Federal Card Services. The panelists 

discussed “The Future of the Card 

Industry: What Will Transpire Over 

the Next 5-10 Years?”

•  Denise Stewart, senior product man-

ager at Entrust and Sarah Uwimana, 

product marketing manager at Entrust, 

for presenting “Evolution of the 

Modern Card and the Flexibility and 

Complexity of Flat Cards.” 

•  Alberto Hernandez, senior vice presi-

dent, sales and marketing – payment 

and telecom at VALID USA, who 

discussed “What Has Happened to 

Transaction Trends as a Result of the 

Pandemic and How the Changes Will 

Affect the Card Market.” 

•  Tim Wright, vice president of business 

development, advanced offers at 

IDEMIA, who discussed “Card 

Innovation Trends.”

•  Kelsey Tweedly, brand experience 

manager at Creative Marketing 

Alliance (CMA), who moderated a 

panel featuring CMA’s Ken Hitchner, 

director of content strategy; Justin 

Gaynor, director of web and mobile 

app development; and Omair Sid-

diqui, digital strategy specialist. The 

panelists discussed “Lead Generation 

Strategies for our Digital World: How 

to Reach Your Customers Online.”

Attendees also had the opportunity to 

join two roundtable discussions—”The 

Greening of the Card Industry: How 

Viable Is It?” or “How Has the Card 

Industry Changed as a Result of the 

COVID-19 Era and What Changes Will 

Remain Moving Forward?”

Throughout the course of both days, 

attendees could also chat live with 

their supplier partners and meet new 

ones. Exhibitors had discussion rooms 

to present their latest news and prod-

ucts, and attendees could schedule 

one-on-one appointments.

ICMA would like to thank our sponsor 

CompoSecure and the following 

exhibitors. Their company descriptions 

are on page 12.

Premier Exhibitors:

Barnes International

Bürkle North America

SICPA Securink

Superior Tape & Label

General Exhibitors:

Anomatic

Buskro

CPPC Card Film

Folienwerk Wolfen

Graph-Tech USA

IBI Armored Services

Smart Industries 

Switzer

Exhibitors participated in Rapid Fire 

Talks during which they had 90 seconds 

to showcase a product and invite 

people to their booth.

Jeffrey Barnhart, ICMA founder and 

executive director, also announced the 

winners of the 2020 Élan Awards of 

Excellence during a special ceremony 

at ICMA Connect. For more information 

on this year’s winners, see page 13.

Thank you to all who joined us at this 

historic event. We hope you found the 

programming at ICMA Connect to be 

very informative and engaging and we 

hope we have helped you learn new 

ways to strategically position your 

company for great success in the years 

to come.

Our next opportunity to meet again will 

be the ICMA 2021 Card Manufacturing 

and Personalization EXPO. If you’d 

like to secure an exhibit, be sure to 

reach out to Diane Webster-Sweeney 

at dwebster@icma.com. Stay tuned to 

icma.com for more information. 

mailto:dwebster@icma.com


General Exhibitors

AnoCARD™ is the world’s first and only fully aluminum, anodized card with unsurpassed beauty, security, durabil-
ity and sustainability meeting all ISO specifications. The perfect solution for credit cards, loyalty, gift, ID cards, 
luggage tags and more. Built of the Earth’s third most abundant and infinitely recyclable element—aluminum—
it provides the perfect card construction and canvas. Impervious to scuffing, peeling and delamination, there 
has never been a card like this. AnoCARDS offer unbelievable beauty with color and design choices featuring 
laser engraving to milling to the company’s patented digital imaging process in multiple surface finishes and 
will soon be available with dual-interface capability. For more information, visit anomatic.com.

Buskro is pleased to offer a full suite of card personalization solutions. With an affordable range of scalable 
modules and cutting-edge card processing technologies, Buskro’s system elements and transport devices 
can integrate seamlessly and effectively. Buskro’s card personalization system and solutions are modular 
in nature and can incorporate the following key elements: a robust product transporting system (MTS); 
personalization devices for encoding, inkjet printing, label application, product turnover and verification; 
Buskro’s powerful controller with proven Compose IQ and workflow software. The key elements listed ensure 
individual card completion and integrity, whether you’re applying basic print and scratch off labels or 
personalizing complex dual interface cards. For more information, visit buskro.com.  

CPPC, a leading Rigid PVC films producer, introduces sustainable PVC alternative as an eco-friendly alternative to 
our standard card core and overlay films. CPPC Eco-Friendly product offering corresponds with the Go-Green 
campaign as a recycled PVC overlay and core material. Competitively priced while maintaining a high-quality 
level—a combination presenting our clients with a best of both worlds experience. We respond to our 
customers’ special requirements to deliver the performance and durability required for all card applications,  
whether financial, loyalty, access or ID, whether solid core or multilayer. CPPC technical and process 
capabilities assure our card manufacturers consistently receive products that perform to the highest quality 
levels allowing for the best attainable yields and run rates. Multiple production lines insure uninterrupted, 
on time deliveries while our diverse process capabilities deliver all material needs from color specific core 
to uncoated or coated overlay in custom thickness and sizes, produced to your specifications. For more 
information, visit cppcrigid.com/home.html.

Sustainable smart cards thanks to upcycling—the renowned German company, Folienwerk Wolfen enables an 
innovative solution for card manufacturers and the banking industry. Thanks to recycled plastic, smart cards 
can be produced economically and ecologically and meet the highest security standards. Folienwerk Wolfen 
now offers up to 99% recycled plastic film made of polyethylene terephthalate (PETG), which serves as a 
sustainable basis for smart cards. A win‐win solution for business, the environment and people. Since 1994, 
Folienwerk Wolfen has been doing pioneering work and producing smart films from high‐quality plastics. 
Discuss your customized solution with us now. For more information, visit info@smart-ecofilms.com.

GTUS® is a proven leader and pioneer in the card industry with our rock-solid fully integrated systems ranging 
from the new entry-level EMVRunner eL to our innovative and powerful RoadRunner Series of Card Personal-
ization systems that offers double sided single-pass affixing, magnetic encode top or bottom, RFID encoding, 
prints front or back in black and white ink and at high resolution, with options for corona treatment and high-
speed labeling. In addition to complete systems, GTUS® offers customers: upgrades for their existing systems, 
magnetic encoding replacement, Windows 10 system controllers, printer upgrades, plus parts and supplies as 
well as technical support. We are ready to raise your performance so you can lead your market. Call us today 
at 772-569-0066 or email sales@graphtech.us to raise your performance. Imagine the possibilities.

Our parent company is IBI Armored Services Inc., which is an armored trucking company with a fleet of more 
than 100 vehicles and a $500 million insurance policy from Lloyds of London. We are IBI Customs Services 
Inc., located at JFK International Airport in the Customs Building 77 and we provide customs brokerage and 
freight forwarding services with a $100 million freight forwarding policy. In conjunction with IBI Armored 
Services Inc./IBI Secured Transport Inc., we specialize in the transportation of high value commodities such as 
banknotes, credit cards, precious metals (gold, sliver and platinum group as a COMEX Licensed Carrier) and 
super luxury merchandise such as diamonds, gemstones, precious metals jewelry, and high-end watches. 
We have locations in Woodside, NY; JFK Airport, NY; Trenton, NJ; Salt Lake City, UT; Miami, FL and London, 
UK. In transporting these types of valuables, we have created a specialized niche in this industry where we 
also provide international freight forwarding services, import/export customs brokerage and over-the-road/
armored tractor trailer services. This ensures the best possible service for our exclusive clientele from start 
to finish anywhere in the world. For more information, visit ibiarmored.com. 

Smart Industries has more than 120 years of smart card and RFID industry experience. Smart is a consultancy 
company made up of experts from industry. Possessing expertise across global manufacturing and personali-
sation operations in addition to the wider business environment. Worked on projects large and small all over 
the world, engaging with local resource to advise on, specify and execute projects in a highly professional 
and effective manner. Achievements: sourcing, designing and establishment of “Super Sites,” with capacities 
exceeding 1 billion units per year. Establishing global networks for card personalisation. Global factory 
optimisation, planning and execution with cost reduction programmes. Involvement in numerous and 
high-profile mergers and acquisitions. For more information, visit choose-smart.com.

Switzer’s EMCORE metal cores help card manufacturers produce elegant metal cards which maximize profits 
and exceed expectations. EMCORE metal cores are 100% customizable and feature dynamic design options 
only achievable using Switzer’s unique manufacturing process. Give your customers the luxury look and 
feel of premium secure cards with a metal core that can be customized to meet your needs. If you are just 
starting to develop metal cards or you’re already in production, Switzer can help. EMCORE card cores can be 
produced from a wide range of metals and can be elevated with premium finishes that will help your metal 
cards stand out. For more information, visit switzermfg.com/emcore-secure-metal-card-cores.

Premier Exhibitors

feature story
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Barnes International is world leader for smartcard test tools for cards, mobile and other payment form factors, 
magnetic stripe analyzers and EMV® consultancy. Card manufacturers, personalization bureaus and issuers 
in more than 110 countries develop, certify, launch, produce and quality control accredited EMV® cards using 
Barnes products. Our world-leading test tools are backed up by expert technical support. We support all 
global and national card schemes including EMV®, Mastercard, Visa, Amex, etc. Barnes enables excellent ISO/
CQM QC of contact and dual-interface chip cards and devices including mag-stripe during and post manu-
facturing/personalization. Barnes Smart Solutions is the sole worldwide licensee of the P3 data preparation 
system. For more information, visit barnestest.com.

Bürkle is the leader in manufacturing systems for the plastic card industry. Our systems are engineered 
and Bürkle North America is a wholly owned subsidiary of Robert Bürkle GmbH, a 100-year-old company 
located in the Black Forest of southern Germany. Formed in 1991, Bürkle North America will be celebrating its 
30-year anniversary in 2021. Bürkle specializes in two fundamental technologies: lamination and precision 
coating. To that end, Bürkle North America serves, in addition to the plastic card market, other major industrial 
markets such as printed wiring board fabrication, woodworking, glass, architectural glass and solar panel 
modules, sign and graphics, in addition to a few other smaller markets. Bürkle North America employs 25 
people with more than half focused on customer support. In addition, BNA’s fully staffed parts warehouse 
provides service and application engineers and support. Bürkle North America’s headquarters is located in 
Greensboro, North Carolina with sales and service technicians located throughout North America. For more 
information, visit burkleamerica.com.

Today’s sophisticated counterfeiting necessitates use of multi-layered security solutions. SICPA’s security inks 
are used to help detect counterfeiting, alteration and tampering, meeting your unique needs with products 
like: color-shifting inks provide an intense color-shift when viewed at different angles allowing for instant 
authentication by the naked eye; SICPASTAR® Hot Stamp, a new form factor of color-shifting ink, presents 
an unambiguous color shift when the card is viewed at different angles; UV fluorescent inks can appear 
transparent or be incorporated in a fixed color and fluoresce under UV light; 3CP Offset commercial inks 
ensure excellent printability, press stability, adhesion and print quality on non-absorbing substrates. For more 
information, visit sicpa.com. 

Superior Tape & Label is a U.S.-based manufacturer of card manufacturing supplies. The company designs 
and manufactures attaching labels and tape, activation labels, scratch off, security labels, ribbons, foils, 
cleaning tape and other products. It does not believe in a “one size fits all” approach and makes products 
from scratch, in-house, giving it the ability to customize to meet every customer’s individual needs. The 
company partners with customers to solve problems such as: adhesive residue, cards falling off mailers, 
mailer forms tearing, PIN security. It can help you produce more cards every shift, reduce rejects and increase 
quality. It has onsite R&D and adhesive testing labs. Cut out the middlemen in your supply chain and take 
control of your consumables supply. For more information, visit superlabel.com. 

mailto:info@smart-ecofilms.com
mailto:sales@graphtech.us
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Jennifer Kohlhepp – Managing Editor, ICMA

ICMA Announces 
2020 Élan Awards of 
Excellence Winners

ICMA announced the winners of the prestigious 

2020 Élan Awards of Excellence during our associa-

tion’s inaugural virtual event—ICMA Connect: A Global 

Virtual Forum and Trade Show.

Jeffrey Barnhart, ICMA founder and executive director, revealed 

the winners at a special virtual ceremony on November 4. “The 

contest motivates companies to showcase their technological 

advances, superior manufacturing techniques, new security 

features and superb design quality,” Barnhart said. “The 

competition also drives innovation within our organizations, 

ultimately strengthening the entire card industry—making all 

of us true winners in this acclaimed program.”

ICMA would like to thank the 2020 Élan Awards judges: ICMA 

Standards and Technical Representative David Tushie of Magellan 

Consulting, Scott Magnacca of Linxx LLC and John Schneiderhan 

of Klöckner Pentaplast.
continued on page 14

feature story
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2020 Élan Awards of Excellence, continued from page13

Winner: Thales for the Wyoming Department 
of Transportation (WYDOT) Driver License 

Finalist: Hengbao Co, Ltd for the Lingyuntong 
Anniversary Card for Yunfu Lingyunyi Card 
Technology Co, Ltd

Best Secure Access ID Card

Winner: Goldpac Limited for the 2019 Siren 
Series SR Kits for Starbucks (China) Company 
Limited

Finalist: Valid (USA) for the Walmart U.S. Happy 
Holiday Snow Globe Card for Fiserv

Finalist: Valid (USA) for the Target Just Married 
Card for Stored Value Solutions (SVS)/Target

Loyalty, Promotional and Gift Cards

Best Personalization & Fulfi llment (P&F) Product, Service or Project

Winner: CPI Card Group for the Oxygen Debit 
Card Package for Oxygen Bank

Finalist: Burgopak for the Xinja Debit Card 
Mastercard Packaging Design

Finalist: PLI Card Marketing Solutions for the 
Popcorn Card n’ Carrier for Cinemark

THE 2020 WINNERS AND FINALISTS
Awards of Excellence

Best Supplier/Vendor New Product, Service or Innovation

Winner: Mühlbauer Inc. for their MB ALFRESCO®

Protec (liquid coating)
Finalist: Liveo Research Srl for NATURKIND 
(100% recycled PVC core and overlay) made for 
Melia Jardines Del Teide

Finalist: Covestro LLC for their Platilon® F - Card 
(made with novel core material leveraging 
thermoplastic polyurethane foam for facilitating 
the embedding of electronic components in a 
safe and durable way)

Manufacturing Excellence Awards
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Winner: Thales for the American Express 
Green Reclaimed Ocean Plastic Card for Ameri-
can Express

Finalist: PLI Card Marketing Solutions for the 
Sustainable Macy’s Star EcoFoil Card for Macy’s

Finalist: Wuhan Tianyu Information Industry Co., 
Ltd for the Spring, Summer, Autumn, Winter, 
We Dream All the Way Card for Industrial and 
Commercial Bank of China (ICBC)

Unique Innovation

Winner: CPI Card Group for the BMW Debit 
Card for US Bank/BMW

Finalist: CPI Card Group for the RCI Ocean 
EMV Card for Barclay’s/RCI

Finalist: G+D Mobile Security GmbH for the 
Fingerprint Card for CRÉDIT AGRICOLE

Best Secure Payment Card

Winner: CPI Card Group for PSCU Corporate 
Card for PSCU

Finalist: CompoSecure L.L.C. for the Morgan 
Stanley Premier CashPlus Debit MasterCard for 
Morgan Stanley

Finalist: Giesecke+Devrient (China) Technolo-
gies Co., LTD for the Infi nite Visa Credit Card of 
China CITIC Bank for China CITIC Bank

Best Secure Metal Payment Card

Congratulations to the 2020 Élan Awards of Excellence winners. To learn more about submitting an entry into next 

year’s competition, visit ICMA.com or email info@icma.com. Show us your very best! 

mailto:info@icma.com
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Jennifer Kohlhepp – Managing Editor, ICMA

New industry developments in sustainable materials and 

processes have reached a tipping point in card manufacturing. 

Consumers’ concerns about climate change combined with 

pressure from investment communities and business leaders 

demanding sustainable options is ultimately what is driving 

sustainable initiatives in the card industry. 

Referencing several ISO Standards for determining the envi-

ronmental impact of plastics and applying them specifi cally 

to card manufacturing, ICMA’s EcoLabel Standard Program 

offers two levels of assurance:  

•  Declared: Manufacturer registers and declares the 

card product meets ICMA EcoLabel Standard Program 

criteria without third-party assessor verification. 

These cards are “registered.”

•  Verified: Manufacturer registers and provides 

verifi cation that the card product meets ICMA EcoLabel 

Standard Program criteria by a recognized third-party 

assessor. These cards are “certifi ed.”

ICMA members are joining the initiative to improve the 

payment card value chain in support of a greener future. In 

addition to having a positive impact on the environment and 

demonstrating a commitment to sustainability, the benefi ts 

of enrolling in ICMA’s EcoLabel Standard Program include 

becoming licensed in the program which enables you to 

use the ICMA EcoLabel logo at the issuer’s request on cards 

that meet the program’s criteria, placement of the licensee 

logo on all manufacturer corporate communications and 

conveying a “green” commitment to customers through 

companywide and ICMA public relations efforts.

New industry developments in sustainable materials and processes have reached a tipping 

point in card manufacturing. Consumers’ concerns about climate change combined with 

pressure from investment communities and business leaders demanding sustainable options 

is ultimately what is driving sustainable initiatives in the card industry. 

EcoLabel Sets Standard 
for Environmentally Intelligent Cards
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Seeing the value of an independent third-party assessment 

of its eco-focused products, CPI Card Group was the first 

company to join the ICMA EcoLabel Standard Program. CPI’s 

Second WaveTM card, featuring a core made with recovered 

ocean-bound plastic, is the first card product to be certified  

through the program. CPI’s EarthwiseTM high upcycled 

content card is currently being reviewed through the same 

certification process.

“The ICMA EcoLabel Standard Program is an opportunity to 

express our broader commitment to bringing more eco-

focused cards to the market,” said Barry Mosteller, director 

of technical engineering, CPI Card Group. “Being able to 

obtain an independent third-party assessment verifying that 

our more eco-focused card products meet the criteria set 

by the ICMA Ecolabel Standard Program supports CPI’s 

credibility as a provider of high quality eco-focused cards.”  

To start the application process, manufacturers should 

review the Indicators for the Environmental Impact of Cards 

document at ICMA.com. The document defines measurable 

criteria for assessing the environmental impact of transaction  

and identification cards. In general, the current ICMA EcoLabel 

criteria include:

• Reduced materials (minimum of 25%)

• Recycled content (minimum 25% threshold)

• Compostable (municipal and home)

• Biobased content (minimum of 40%)

How long does it take to get EcoLabel approval?

“For reduced or recycled material certification, the process 

is pretty quick,” said David Tushie, ICMA standards and 

technical representative.  “We do have third-party assessors 

we recommend. There are four of them on the ICMA website 

to achieve the verified level.” 

For self-declaration, a card manufacturer has to perform 

their own calculations and provide documentation that 

states the product meets the minimum threshold. 

For the compostable category, “the most basic requirement 

is that 90% organic carbon must be converted to carbon 

dioxide in a period not to exceed 180 days,” Tushie said.  

The EcoLabel program also allows for registration of bio-

based card products using plant-derived plastic materials. 

This is also a growing segment of the plastic card industry. 

CPI opted to have its product certified through an independent 

third-party assessor recognized by the ICMA. Manufacturers 

may also choose to register and self-declare that their prod-

uct meets the criteria set by the ICMA EcoLabel Standard 

Program. “Registration or certification through the ICMA 

EcoLabel Standard Program provides added visibility of a 

manufacturer’s more eco-focused products to customers 

who are familiar with the ICMA,” Mosteller said.  

For more information on the ICMA EcoLabel Standard 

Program, visit ICMA.com. 

EcoLabel Sets Standard  
for Environmentally Intelligent Cards
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ace news

Jennifer Kohlhepp – Managing Editor, ICMA 

ICMA would like to congratulate the following individuals who successfully completed 

the Advanced Card Education (ACE)-Commercial training program:

NAME TITLE ORGANIZATION NAME
                              

Mark Ormiston Vice President - Technology & Innovation Anomatic
Kate Ellinor Head of Project Management Burgopak
Rosie Reardon Managing Director Burgopak
Amy Apponyi Extended Operations Manager Capital One
Matt Cole Sr. Extended Ops Associate Capital One
Danny Daly Principal Extended Ops Associate Capital One
Tracy Doane Principal Extended Ops Associate Capital One
Stacey Forcke(Hurst) Sr. Extended Ops Associate Capital One
Connie Haynes Principal Ops Prod Coordinator Capital One
Jordi Lamas Manager, Supply Chain Capital One
Sheila Loving Extended Operations Manager Capital One
Kristin McCutchen Sr. Extended Ops Associate Capital One
Ashley Oku Extended Operations Manager Capital One
Suzanne Parker Principal Extended Ops Associate Capital One
Martinique Perfetti Principal Extended Ops Associate Capital One
Lora Williams Process Manager Capital One
Jennifer Prawdzik Senior Manager, Operations Servicing Strategy Capital One
Kevin Gibbs Principal Ops Prod Coordinator Capital One
Letitia Cherry Sr. Extended Ops Associate Capital One
Jennifer Dillon Manager, Project Management Capital One
Will Martin Sr. Extended Operations Manager Capital One
Tracy Vail-Rhodes Sr. Extended Operations Manager Capital One
Fonda Jones Sr. Extended Ops Associate Capital One
Marisa Thomas Director, Extended Operations Capital One
Mandy Anderson Principal Extended Ops Associate Capital One
Brittney Sidberry Principal Ops Prod Coordinator Capital One
Sandy Jurewicz Process Manager Capital One
Josiah Hallen Sr. Associate, MRP Capital One
Matt Weyer Extended Operations Manager Capital One
Nicola Croucher Operations & Logistics Manager Cardel
Juan Mertens Gerente Comercial Cardtek (Identimax S.A.)
Paul Lawrence Application Development Manager DuPont Teijin Films
Ayodele Adegbuyi Assistant Manager, Manufacturing Electronic Payplus Limited
Abdul Adejoh Head, EMV Card Issuance Electronic Payplus Limited
Esther Anene Sales & Marketing Executive Electronic Payplus Limited
Omotoyosi Omitogun Sales & Marketing Executive Electronic Payplus Limited
Ibidunni Orolade Sales & Marketing Executive Electronic Payplus Limited
Michael Oseni Assistant Manager, Personalization Electronic Payplus Limited
Kevin Bley Global Marketing Manager, Card & Security ITW Brand Identity
Siva Ravi Operations and Quality Manager Marketing Card Technology
Marco Palau General Manager PGP Group
Lisa Ivey Technical Services Manager, Americas PPG Industries, Inc.

ICMA’S LATEST ACE-COMMERCIAL 
CLASS ANNOUNCED



Upcoming ACE-C Training Dates

 • Wednesday, Jan. 27, 2021 at 11 a.m. ET

 • Thursday, Feb. 25, 2021 at 11 a.m. ET

Note: Dates are subject to change.

Employees who complete the training class will receive a certifi cate of completion.

The cost to attend the training is $249 per attendee or $210 per attendee for groups of fi ve or more from the 
same organization. Private company training is also available at a reduced rate for groups of 10 or more.

For more information, pricing and to register, visit ICMA.com.

The purpose of ACE-Commercial training is to provide 
sales, marketing, customer service and other card industry 
professionals at your company with the opportunity to 
learn the fundamentals of card manufacturing. Others 
who may fi nd this training benefi cial include suppliers and 
consultants who want to have a deeper understanding 
of the card industry opportunities and challenges experi-
enced by card providers.

Employees who participate in the training series:

•  Receive a high-level overview of the major components 
of a card manufacturing business.

• Learn about the production of cards.

•  Review customer service support and sales issues that 
arise in the sale and support of card products and projects.

•  Review top-of-mind questions and topics that customers 
of card products may have.

Unlike ICMA’s other ACE programs, which require students 
to pass an exam to achieve a corresponding certifi cation, 
ACE-Commercial is designed to provide employees in cus-
tomer-facing roles with high-level card industry education 
without the need to enroll in certifi cation-level curriculum.

Conducted by David Tushie, ICMA’s standards and technical 
representative, ACE-Commercial is taught virtually in two, 
2-hour sessions on the same day. There are no pre-req-
uisites, but the program is only available to current ICMA 
member companies.

ICMA recently expanded its ACE program to include ACE-Commercial virtual training.

NAME TITLE ORGANIZATION NAME

Takuya Onuki Manager Toppan Printing CO., LTD.
Tetsuya Tsukada Manager Toppan Printing CO., LTD.
Shigeki Minemura Chief Staff Toppan Printing CO., LTD.
Eriko Hatakeyama Chief Staff Toppan Printing CO., LTD.
Takashi Uehara Staff Toppan Printing CO., LTD.
Motoki Takeshita Staff Toppan Printing CO., LTD.
Shinji Kaneko Staff Toppan Printing CO., LTD.
Toshiaki Yagishita Chief Staff Toppan Printing CO., LTD.
Takafumi Imamura Staff Toppan Printing CO., LTD.
Shingo Nonaka Chief Staff Toppan Printing CO., LTD.
Jun Nogami Staff Toppan Printing CO., LTD.
Shin Okura Staff Toppan Printing CO., LTD.
Masahiro Kuroda Staff Toppan Printing CO., LTD.
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CPI Card Group Joins NextWave Plastics 

NextWave Plastics, a Lonely Whale  

initiative convening leading companies  

to develop the first global network of 

ocean-bound plastics supply chains, 

recently announced CPI Card Group has 

joined the consortium.

In September 2019, CPI introduced the 

first-to-market payment card featuring a 

core made with recovered ocean-bound 

plastic. Named Second Wave, the high-

quality card from CPI is EMV compliant 

and dual-interface capable.

Second Wave offers businesses an  

opportunity to engage a growing market  

of environmentally conscious consumers  

while helping reduce first-use plastic 

and divert plastic waste from entering 

the ocean. CPI estimates that for every 

1 million Second Wave payment cards 

produced, more than one ton of plastic 

will be diverted from entering the world’s 

oceans, waterways and shorelines. Since 

launching the card in 2019, CPI has pro-

duced and delivered more than 10 million 

Second Wave cards, diverting at least an 

estimated 10 tons of plastic from entering 

the ocean.

As a NextWave member company, CPI 

is reinforcing its sustainability efforts by 

joining the ranks of other leading com-

panies that have collectively diverted 850 

tons of plastic from entering the ocean in 

two years. Through NextWave, CPI will 

add to and learn from the existing body 

of knowledge on ocean-bound plastic 

sourcing and recycling, advancing near-

term solutions to protect the ocean from 

plastic pollution. 

NextWave member companies have 

introduced more than 10 new products 

integrating recycled ocean-bound plastic 

content as of the end of 2019, with more 

to come. The consortium is currently on 

track, in alignment with UN SDG 14.1, to 

have diverted a minimum of 25,000 tons 

of plastics, the equivalent to 1.2 billion 

single-use plastic water bottles, from 

entering the ocean by the end of 2025.

For more information, visit  

cpicardgroup.com.

Entrust: Contactless Cards Dominating 
American Payment Preferences

Whether it’s buying gas or paying for a 

restaurant tab, a new consumer survey 

from the leading payment, identity and 

digital security solutions provider Entrust 

found that the majority of U.S.-based pay-

ment cardholders (75%) prefer contactless 

cards as their primary payment method 

over chip insert, card swipe, mobile pay 

and cash.

Based on responses from 1,000 U.S. card-

holders who are familiar with contactless 

credit/debit card or “tap and pay” technol-

ogy, the State of Contactless Cards Survey 

reveals consumers’ desire for frictionless 

payment methods and the access to a 

variety of card replacement options.

According to the survey’s results, an over-

whelming majority (83%) of respondents 

believe contactless cards are here to stay 

and 61% believe it’s at least somewhat of 

a priority to have a contactless feature on 

their credit or debit card. This prioritiza-

tion is most prominent among Gen Z, 

millennials and Gen X when compared 

to baby boomers. In fact, 20% of boomers 

reported they never use the contactless 

payment feature on their debit or credit 

card when making a purchase while this 

percentage is less than 10% for each of 

the other respective generations.

However, while contactless cards are  

gaining momentum with many in the  

U.S., the majority of consumers are still 

unaware of their card replacement op-

tions should they not have a contactless 

chip, or the card is lost or stolen. With 

respondents citing sanitation (70%) and 

speed (67%) as benefits of contactless  

cards, now is the opportune time for 

banks to educate their customers on the 

benefits of replacing their card with a 

contactless card from their bank.

Out of the 71% of respondents who cited 

losing their payment card, 84% notified 

their bank via phone while only 22% 

visited a physical bank branch in hopes 

of getting a replacement card right away. 

Nearly three-quarters (73%) of respondents 

who notified the bank by phone had to 

wait one to seven days for a new card 

to be delivered by mail. By contrast, the 

majority of respondents (58%) who no-

tified the bank at the branch got a new 

card instantly.

Despite contactless cards growing in 

popularity, many consumers are unaware 

of whether or not their banks or credit 

unions offer instant issuance or replace-

ment of contactless debit or credit cards. 

According to the results, about two-thirds 

of respondents said their banks offer 

instant card issuance (64%) and replace-

ment (63%), yet around one-fourth were 

unsure of whether their bank offered 

these options (27% and 24%, respectively) 

suggesting both an education and mar-

keting opportunity for banks on card 

issuance solutions.

For more information, visit entrust.com.

STMicroelectronics, Fingerprint Cards 
Cooperate to Advance Biometric Payment 
Card Solution

STMicroelectronics has teamed with 

world-leading biometric company 

Fingerprint Cards AB to develop an 

advanced Biometric System-on-Card 

(BSoC) solution based on fingerprint-

recognition technology, addressing the 

market demand to enhance contactless 

payment-card security and convenience.

The BSoC integration combines  

STMicroelectronics’ latest-generation 

secure-payment technology based on the 

ST31/STPay chipset and STM32 general-

purpose microcontrollers with Fingerprints’ 

next-generation T-shape sensor module 

to provide a turnkey battery-less secure 

solution for the banking market.

20
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continued on page 22

The contactless payment card will be the 

first target under the agreement, with 

the intention to extend to other markets 

such as identification, health, access and 

transportation cards.

For more information, visit  

fingerprints.com.

Alliance Data Selects Fiserv for Credit 
Processing Services

Alliance Data Systems Corp. recently an-

nounced that its card services business, a 

premier provider of branded private label, 

co-brand and commercial card programs, 

has signed an agreement to transition 

credit card processing services to Fiserv.

Among other benefits, the increased 

flexibility and nimbleness of the platform  

allows Alliance Data to seamlessly in-

tegrate a variety of additional payment 

products in the future. The anticipated 

cost savings associated with improved 

platform efficiencies will be allocated to 

areas that support the company’s broader 

transformation efforts, including investing 

in new digital capabilities and  

enhancements. 

For more information, visit fiserv.com.

G+D Wins Two Juniper Innovation  
Research Awards 

Every year since 2008, the renowned 

digital market researchers at Juniper 

Research have been distinguishing the 

most innovative and effective technology 

solutions in various fields with the Future 

Digital Awards. The awards recognize or-

ganizations that have made outstanding 

contributions to their industry, which will 

have a significant impact on the further 

development of their respective markets. 

This year, the Convego Wallet solution of 

Giesecke+Devrient (G+D) was awarded 

the Platinum Award in the category “Best 

Digital Wallet,” while Convego CloudPay 

eSE, a wearables payment enabling 

platform, received the Platinum Award in 

“IoT Payment Innovation.” Both awarded 

solutions are based on the proven and 

scalable service portfolio for digital pay-

ments of G+D and enable secure and 

consumer-friendly usage of payment 

cards in the digital space. 

Consumers worldwide increasingly move 

digital when it comes to payments, 

registering their credit or debit cards on 

e-commerce platforms, in mobile wallets 

and also for payment-enabled wearable 
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devices like smart watches. The award-

winning solutions of G+D secure these 

steps, by generating a crypto graphically 

coded network token to represent sensi-

tive card details. Complemented with life 

cycle management of these tokens, they 

are connected with payment ecosystems 

such as Mastercard or Visa and therefore 

offering many options for end-customers.  

For more information, visit gi-de.com.

HID Global Expands Biometric ID  
Verification to Police, Military 

HID Global recently announced the 

expansion of its biometrics identification 

management solutions to police depart-

ments and military installations around 

the globe.

A large police force that covers a major 

capital city in Europe is using its HID 

NOMAD 30 Pocket Reader for rapid 

suspect identification in the field. Initially 

launched for Android platforms, the 

solution’s SDK is now available for 

iOS devices. This extends Bring-Your-

Own-Device (BYOD) benefits to a wider 

scope of clients who seek a truly flexible 

and mobile single-fingerprint verification 

solution.

The HID NOMAD 30 Pocket Reader’s PIV-

certified sensor enables end-users, such 

as law enforcement officers, to quickly 

capture and verify single fingerprints 

against databases and eliminates the 

need to transport suspects to a central 

booking station.

With Android and iOS availability driving  

wider adoption, officers can simply pair  

their own mobile devices with the biometric 

reader hardware and perform watchlist

matching within minutes while in the 

field, leaving custody space open for 

confirmed offenders. The HID NOMAD 

30 Pocket Reader’s rapid identification 

capabilities offer improved operational 

efficiency and reduce time and booking  

costs associated with processing a suspect 

in a police station. During the first year 

of deployment, one city saw a six-fold 

increase in the number of suspects identi-

fied and more than $600,000 in savings.

For more information, visit hidglobal.com.

Environmental Concerns Underpin 
IDEMIA’s Business Practices 

Through GREENPAY, IDEMIA commits 

to move away from today’s “take-make-

waste” attitude to redesign human habits. 

IDEMIA is proud to develop solutions 

generating less plastic and paper waste, 

reducing land and water pollution while 

also minimizing its carbon footprint.

GREENPAY is IDEMIA’s commitment to 

continuously improve each part of the 

payment card value chain, seeking to:

•  Minimize the environmental impact  

of its processes and services

•  Develop innovative, eco-friendly 

products, services and solutions

•  Help customers achieve their  

environmental goals with IDEMIA’s 

product offering.

GREENPAY card IDEMIAGREENPAY en-

compass eco-friendly card body solutions, 

advanced card related services like eco-

designed packaging, on-demand printing 

of PEFC/FSC certified card carrier, digital 

alert and e-documents among other ser-

vices that enable financial institutions to 

deploy their sustainability transformation.

Over the last few months, IDEMIA’s cus-

tomers around the world, including Latin 

America, the United States, Europe and 

Asia, have adopted GREENPAY. 

Furthermore, all GREENPAY products 

& services financially contribute to key

 environmental projects around the world 

in line with the Sustainable Development 

Goals set up by the United Nations.

For more information, visit idemia.com.

IDEX Biometrics Signs MoU with Ubivelox 

IDEX Biometrics has formed a strategic 

partnership with the South Korean smart 

card manufacturer Ubivelox. The two 

companies have signed a memorandum 

of understanding and will now collaborate 

to develop and market biometric payment 

cards in the Asia Pacific region.

The new cards will leverage IDEX’s 

TrustedBio line of fingerprint sensors and 

System-on-Chip solutions. The technology 

debuted earlier this year and has rapidly 

gained traction with smart card manufac-

turers. The first TrustedBio shipment went 

out in August, while IDEX received its first 

volume order in September.

The Ubivelox cards will be geared toward 

Mastercard and Visa issuers and are 

expected to ship in the first quarter of 2021. 

The cards will be built with a secure ele-

ment with integrated power management 

from an unnamed international provider. 

Ubivelox itself is based in Seoul and 

currently provides cards for more than 

140 customers. The company has EMV 

certification for JCB and American Express 

in addition to Mastercard and Visa. 

Ubivelox indicated that the partnership 

will drive growth because the cost-

effective TrustedBio solution will allow 

the company to meet the growing demand 

for biometric payment cards.

For more information, visit  

idexbiometrics.com.

Mastercard Accelerates Crypto Card 
Partner Program

Consumer interest and investment in 

digital currencies are growing, with 

research showing that up to 20% of  

the population of some countries are 

holding cryptocurrencies, and an  

increasing number of merchants,  

digital players and financial institutions  

are exploring crypto payments.
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Aiding adoption and creating innovative 

experiences in the crypto space, Master-

card recently announced the expansion 

of its cryptocurrency program, making it 

simpler and faster for partners to bring se-

cure, compliant payment cards to market. 

Supercharging the partnership experience, 

cryptocurrency and crypto card partners 

are invited to join Mastercard’s Accelerate  

program for emerging brands and fintechs, 

giving them access to everything they 

need to grow quickly.

The move comes as Wirex becomes 

the first native cryptocurrency platform 

to be granted a Mastercard principal 

membership, allowing it to directly issue 

payment cards.

Mastercard principal membership enables 

Wirex to issue payment cards directly to 

consumers, making it easier for people to 

buy, hold and exchange multiple traditional 

and cryptocurrencies. Consumers can 

instantly convert their cryptocurrencies 

into traditional fiat currency, which can be 

spent everywhere Mastercard is accepted 

around the world. Currency will always 

enter Mastercard’s network as traditional 

fiat currency. Users will also benefit from 

Wirex’s Cryptoback rewards program, 

which automatically gives customers up 

to 1.5% back in Bitcoin for every purchase 

made in-store.

For more information, visit mastercard.com.

Altra Federal Credit Union Partners 
with Matica 

Due to the necessary precautions many 

are taking right now, contactless payments 

are seeing a progressively sharp increase 

in demand. Financial institutions are look-

ing to quickly add dual-interface payment 

cards into their card portfolios to provide 

secure, safe and convenient payment op-

tions for their customers. By partnering 

with Matica Technologies, Altra Federal 

Credit Union is at the forefront of this 

service and will offer instantly issued EMV 

dual-interface debit cards to its members.

Based out of Wisconsin, Altra Federal 

Credit Union has been utilizing Matica’s 

Cards on the Spot software to instantly 

issue debit cards for more than 10 years. 

Since the program’s inception, Altra’s 

members have been able to receive a new 

or replacement debit card in less than five 

minutes, eliminating the seven to 10 busi-

ness days it takes to receive a debit card 

and providing members quick access to 

funds. Additionally, Altra offers a number 

of different card designs from which to 

choose including more than 30 from 

local schools.

For more information, visit  

maticacorp.com.

SPS Improves ID Card Security  
Thanks to CMI+

SPS has introduced CMI+, Customized  

Module Image Plus, a new security feature 

dedicated to ID documents that consists 

in including the coat of arms or other 

government emblems or symbols on the 

card’s micro module. This is done by 

removing material in the micro module’s 

center and also by adding symbols in 

previously unattainable locations. For 

instance, with CMI+, a micromodule can 

be designed with a combination of a large 

representation of the coat of arms in the 

center with smaller national symbols on 

peripheral locations of the module. 

This new CMI+ security feature makes it 

increasingly more difficult for potential 

counterfeiters to modify an existing micro 

module: not only would they need to 
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remove material from the module surface 

but they would also have to add some 

material with a very thin and specific de-

sign while conserving the surface aspect 

of the micromodule, something practically 

unsurmountable with the limited non-

industrial means of potential fraudsters. 

CMI+ is already available for SPS Dual8, 

for dual-interface cards, and Hybrid8, for 

hybrid cards, with a gold or silver finish. 

SPS is already in advanced talks with sev-

eral governments for the adoption of this 

feature. The new CMI+ security feature 

builds upon the longstanding expertise of 

SPS in physical security for ID documents. 

CMI, Customized Module Image, which 

consists of including government symbols 

in the center of the micromodule, has 

already been adopted by many govern-

ments worldwide for cards as diverse as 

national ID cards, foreigner residence 

cards, military cards, agent cards, etc. 

For more information, visit s-p-s.com. 

Thales Offers Thai Citizens Secure  
E-Passports 

The DGM Consortium, which comprises 

Thales, has successfully delivered the 

next generation of e-passports to the 

Ministry of Foreign Affairs (MOFA) of 

Thailand. The latest e-passport includes 

enhanced security features such as em-

bedded biometric data and an embossed 

signature.

Even though the COVID-19 health crisis 

has been severely disrupting the global 

travel industry, in the past few months 

the DGM Consortium has continued its 

close collaboration with MOFA. Global 

teams were working remotely to deliver 

the project, supporting the Thai Govern-

ment’s “Thailand 4.0” vision to develop 

an innovative, digital economy.

The newly designed 64-page biometric 

travel document includes an e-cover and 

a thin, flexible data page made of polycar-

bonate material. The reverse side of the 

data page features a high definition, true 

color UV picture of one of Bangkok’s most 

iconic landmarks, the Wat Arun temple. 

The security features visible on the data 

page include an additional secondary 

image of the citizen perforated in the 

semi-transparent window; as well as the 

traditional Thai four-petal lotus symbol, 

the line-pra-jum-yam, embossed using 

Thales’ Secure Surface technology.

Designed to counter new types of forgeries, 

Thales Secure Surface provides optical 

elements with light reflective and animation 

effects revealed by tilting a document in 

different angles. This visible security fea-

ture allows fast and efficient verification 

by border authorities.

An additional perceptible feature is the 

tactile signature of the citizen embossed 

on the data page. Biometric data is se-

curely embedded into the passport chip 

using Thales’ secure embedded software. 

This software provides strong security 

for identification and protection of 

citizens’ privacy.

The technological features of the passport 

ensure secure and fast border crossing, 

while complying with all relevant data 

protection laws in Thailand and is fully 

compliant to the highest security standards 

recommended by the International Civil 

Aviation Organisation.

For more information, visit  

thalesgroup.com.

Visa: Contactless Payment, Online 
Stores Key to Small Business Survival

Due to consumer demand, thousands of 

small businesses are turning to contact-

less payment solutions and other digital 

tools in response to the coronavirus 

pandemic, according to a new survey 

commissioned by Visa.

The survey is made up of responses from 

about 2,000 small and midsize businesses 

and 4,500 consumers in Brazil, Canada, 

Germany, Hong Kong, Ireland, Singapore, 

UAE and the United States.

The Visa Back to Business study found 

that more than 60% of consumers would 

switch to a business that installed 

contactless payment options and nearly 

half said they would stop shopping at a 

store that only offered payment methods 

that relied on contact with a cashier or 

shared machine. 

The study also looks into companies that 

do not have a large digital presence to 

figure out what is keeping them from the 

web. Most respondents cited concerns 

about data privacy and security “followed 

closely by less personal connection with 

customers (31%) and cost to invest in 

digital infrastructure (28%). Nearly 75% of 

all SMBs expressed some kind of concern 

to moving their business online,” the 

survey added.

About half of all respondents said they 

would buy security software to protect 

user and business data, with more than 

60% of millennials saying they would. 

Emerging technologies are also getting a 

spotlight thanks to the pandemic. Ac-

cording to the survey, 70% of respondents 

said they have used a new shopping or 

payment method for the first time since 

the start of the COVID-19 situation. That 

figure included 26% of people who have 

used tap-to-pay technology for in-store 

purchases. 

Another 34% of people said that for the 

first time they had shopped for groceries 

or household items online while 28% said 

they ordered food with curbside restaurant 

pick-up for the first time. A quarter of 

respondents said they began to buy things 

online or on their smartphone rather than 

pick up things in person from the store for 

the first time in their lives. 

For more information, visit visa.com.
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New CEO at IDEMIA Na-
tional Security Solutions 

IDEMIA recently appointed  

Andrew Boyd to the posi-

tion of president and CEO 

IDEMIA National Security 

Solutions. Boyd will be responsible for the 

overall strategic growth and leadership 

of the team delivering state-of-the-art 

technology solutions supporting national 

defense, national security and the classi-

fied missions’ space. 

Boyd joins IDEMIA with more than 25 

years of military and industry experience 

creating mission-critical solutions within 

the United States Federal Government 

and commercial markets. Most recently 

Boyd was senior vice president of defense 

and intelligence for SAIC where he led 

growth strategies for its IT modernization  

and digital transformation business unit. 

Prior to SAIC, he served in leadership 

roles in the United States Air Force, 

Unisys Federal, Engility, Northrop and a 

number of other innovative small busi-

nesses. He was responsible for creating 

a wide range of IT service and product 

offerings across intelligence, defense and 

federal civilian agencies. 

For more information, visit idemia.com.

Payment Veteran Joins 
IDEX Biometrics Board 

The nomination commit-

tee of IDEX Biometrics 

ASA has invited Thomas 

M. Quindlen to join the 

company’s board. Quindlen will act as a 

non-voting board observer and advisor, 

pending board election at IDEX Biometrics’ 

next general meeting of shareholders.

Quindlen is executive vice president and 

CEO for Retail Card at Synchrony, a 

premier consumer financial services 

company. Retail Card is the largest 

division of Synchrony, which has more 

than 75 million active accounts and 

more than $149 billion in sales financed. 

Synchrony is a Fortune 200 financial 

services company.

Synchrony was split off from General 

Electric’s GE Capital business in 2014. 

Quindlen spent 30 years, including five 

years in Europe and Asia, working for GE 

and GE Capital before joining Synchrony 

in 2014.

Quindlen brings strong leadership experi-

ence in payments and sales, consumer 

finance and payment card solutions, 

corporate finance, client management, 

marketing and audit and has a proven 

track record in leading growth companies.

For more information, visit  

idexbiometrics.com.
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Have you read ICMA’s latest blogs?

ICMA’S New EcoLabel Supports Sustainable Future delves into why 

consumers are seeking sustainable card products and how 

ICMA has responded to this demand with its EcoLabel 

Standard Program, a voluntary program to demonstrate 

support of sustainability initiatives in which ICMA acts 

as an independent third-party organization providing 

guiding standards and credibility.

Selling ‘Experience’: New Cards Move Millennials, 

Gen Z reports how the members of the latest genera-

tions are the fastest growing segment of borrowers 

and why they are the future of the card industry.

Magnetic Stripes Become Trendy in Plastic 

Cards explains that now more than ever, 

companies are looking for new ways to differentiate cards 

from competitors with unique card design features and how 

many are achieving that distinction with magnetic stripes.

To read all of ICMA’s latest blogs, visit the blog section of ICMA.com.

NEW BLOGS POSTED ON ICMA.COM
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U.S. Retail’s Recent Rush to Adopt  
Contactless Payments

The COVID-19 pandemic has motivated 

U.S. retailers to turn to technology to help 

their businesses plan better, increase 

productivity and service their customers.

Contactless payments are one of the areas 

that, because of COVID-19, will change 

forever the way retailers do business.

These RFID-enabled payments have been 

available for years but have surged in  

popularity in the United States during the  

pandemic. Not only is contactless more 

hygienic but it also streamlines the entire 

checkout process. The “tap-and-go” 

process generally results in speedier 

transactions. While the transaction time 

for a chip-enabled card can take as 

long as 30 to 45 seconds, a contactless 

transaction can be as short as 10 to  

15 seconds.

Globally, this method of payment is very 

popular. The United States, however, has 

been slow to adopt contactless payments.

In 2018, only 3% of cards in use in the 

United States were contactless, compared 

with 64% in the United Kingdom and 

up to 96% in South Korea, according to 

global management consulting firm A.T. 

Kearney.

Even prior to the pandemic, Juniper 

Research reported that contactless 

payments would triple to $6 trillion 

worldwide by 2024, up from roughly 

$2 trillion this year.

In the U.S. market, contactless transaction 

values were expected to rise at an even 

higher rate than the global market, reach-

ing $1.5 trillion by 2024, compared with 

the approximated $178 billion in 2020. 

Once COVID-19 hit, contactless payments 

began to surge. By August 2020, the global 

contactless payment market was valued  

at $1.05 trillion by 2019 transaction value 

and is now predicted to register a com-

pound annual growth rate of roughly 

20.01% between 2020 and 2027.

Today, the global contactless payment 

market value is expected to surpass $4.60 

trillion by 2027.

industry news

continued on page 28
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Ventra Card Launched on iPhone,  
Apple Watch

Cubic Corp. recently announced its Cubic 

Transportation Systems business division, 

the Chicago Transit Authority and Pace 

Suburban Bus launched the Ventra Card 

on iPhone and Apple Watch, delivering 

a contactless, tap-and-go fare payment 

option for transit riders traveling on CTA 

trains and buses and Pace buses.

The Ventra Card on iPhone and Apple 

Watch removes the need for a plastic 

Ventra Card and allows customers to 

add transit value or passes to their cards, 

set up autoload, utilize pre-tax transit 

benefits from their employer and manage 

their Ventra account from their devices. 

Customers can purchase a Ventra Card 

in seconds on iPhone or Apple Watch, 

removing the need to use a Ventra 

ticketing machine. 

The Ventra Card on iPhone and Apple 

Watch works with Express Transit. Riders 

can use Express Transit to quickly pay 

for rides with Apple Pay without having 

to wake or unlock their device or open 

an app. 

BSP to Print 5M National IDs in 2020

The Bangko Sentral ng Pilipinas (BSP) 

will print five million national ID cards this 

year and is expected to print 107 million 

IDs by 2022.

The ID is both a digital and physical ID, 

as the financial system transitions more 

from cash-heavy to cash-lite in three 

years with the expansion of e-payments 

in the country.

With the national ID, Filipinos with no 

bank accounts can easily apply for an 

account. The new ID also renders many 

IDs, such as the senior citizen ID, voter’s 

ID, the tax identification number, Phil-

Health ID, among others, superfluous.

The IDs will contain both demographic 

data and biometric information such as 

photograph, fingerprints and iris can.

SmartMetric Biometric Cards Replace 
4-Digit PINs 

SmartMetric Inc. has created a biometric 

credit score and debit card that relies on 

biometric fingerprint scan and recognition 

hardware instead of a four-digit PIN. 

Utilizing a safe aspect chip, separate 

from the contact and wi-fi chip inside the 

card, gives a firewalled protection of the 

industry news
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Dai Nippon Printing Co. Ltd.

Japan 

Chie Kusakabe

dnp.co.jp/eng/

During its more than 140 years of operation, Dai 

Nippon Printing Co. Ltd. has made a wide variety of 

printed products and developed many types of services 

that entail the safeguarding of sensitive information 

that belongs to consumers or corporate clients. In 

response to an especially rapid rise in demand for 

information security in recent years, the company has 

developed businesses like smart card manufacturing 

and issuance, electronic money and payment platforms 

and business process outsourcing services that provide 

comprehensive support for client companies.

GOEX Corporation

United States 

Jay Jensen

goex.com

GOEX has earned a solid reputation as an innovative 

plastic extrusion company built on producing high-

quality plastic sheet and roll stock. Fully integrated 

and technologically advanced, the company focuses 

on achieving operational excellence by providing 

customers with consistent quality products specifi cally 

designed to meet the demands of the marketplace.

PolymerFilms

United States 

Currin Alt

polymerfi lms.com

PolymerFilms is the dedicated plastic fi lm division of 

Polymershapes, an organization that has been distrib-

uting cutting-edge plastics for more than 70 years. The 

company works with the industry’s leading plastic fi lm 

suppliers and manufacturers to ensure access to only 

the best materials. With fi ve distribution centers across 

the United States, Canada and Mexico, customers 

experience rapid turnaround times and fast shipping.

cardholder’s fingerprint. At no time does the cardboard 

consumer’s biometrics depart the cardboard or is the 

consumer’s fi ngerprint saved in an offl ine database.

Dubai Introduces Facial Recognition on Public Transport

Dubai is introducing a facial recognition system on public 

transport to beef up security. The emirate already operates a 

biometric system using facial recognition at its international 

airport.

Dubai, which sees itself as a leading “smart city” in the Middle 

East, has ambitions to become a hub for technology and 

artifi cial intelligence. Earlier this year, the city’s police used 

facial recognition in a simulated scenario to identify gunmen 

launching an attack on a metro station. Other technology is 

already in use to combat the spread of the coronavirus, such 

as helmets with thermal cameras and smart glasses.

Iran Produces Smart National Identity Card

Iran has issued and delivered 48.7 million smart national 

identity cards. A total of 58.7 million applied for the card since 

the start of the plan in 2012.

The smart national identity cards offer to accelerate the 

identifi cation of citizens and preserving personal information 

in cyberspace. It is necessary to provide a digital identifi cation 

card to obtain online services.
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industry calendar

June
Money 20/20 Europe 
8-10 June, 2021

Amsterdam

Seamless Asia 
16-17 June, 2021

Virtual

October
Money 20/20 USA 
October 24-27, 2021

Las Vegas

November
TRUSTECH 
30 November-2 December, 2021

Paris, France

2021
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