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New 2020 ICMA EXPO Dates Announced 
| By Jeffrey E. Barnhart

During these turbulent times, we at ICMA fi rst and foremost want you and your families to 
remain safe and healthy. 

We also want to acknowledge that we are all feeling the impact of social distancing, and 
believe it is our duty to maintain some semblance of community and hope by rescheduling 
our special 30th anniversary EXPO. 

We have been working closely with the Saddlebrook Resort in Tampa, Florida to identify new 
dates for the 2020 ICMA EXPO. We wanted to let you know that after much consultation, the 
dates that will work the best are Aug. 30 to Sept. 2, 2020.  

ICMA will roll-over all registrations to the new EXPO dates. We will be in touch with registrants 
directly with instructions on this roll-over process and to answer questions.

We look forward to giving everyone in our industry the opportunity to reconnect at the EXPO 
at a better time that is safe for all involved. 

We know that the card community is strong and will emerge from these uncertain times 
stronger than ever!

Stay tuned to ICMAEXPO.com for continuing updates due to the constantly evolving nature 
of this situation.

Let’s Grow Our Association Together
| By Diane Webster-Sweeney

Do you know a company that would benefi t from joining ICMA? Now it’s 
easier than ever to provide your friends at that company with answers to 
questions they may have about membership.

ICMA recently launched Experience ICMA, a video series centered around 
the benefi ts of becoming an ICMA member. Each video in the series high-
lights an ICMA member benefi t such as: networking and exhibiting at our 

EXPO and CardTREX events, having free access to our industry stats and trends reports and 
webcasts, utilizing our ACE training program and receiving Card Manufacturing magazine. 

We encourage you to share the Experience ICMA videos via your social media channels, 
emails and e-newsletters with prospective ICMA members today. 

The videos can be found on Twitter @ICMATweets, on Facebook @ICMAGlobal, on LinkedIn @
International Card Manufacturers Association and on YouTube by searching Experience ICMA.
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Here Come the 
Contactless Cards!

Many predict that expiring “contact 
only” cards will be replaced with 
contactless or combined contact/
contactless dual-interface cards in 
the United States. 

| By David Tushie, Magellen Consulting, ICMA 

Standards and Technical Representative

2019 North American Card 
Industry Stats and Trends

North America’s revenue from cards 
manufactured increased 7.7% over the 
prior year to $3.2 billion in 2019.

| By Al Vrancart, Founder Emeritus and Industry 

Advisor, ICMA
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18 The Future of Access Control
Cards have traditionally been used for access control but there has 
been a recent shift toward using mobile credentials and in certain 
use cases, biometrics.

| By Kimberly Tjoumakaris, Public Relations Manager, ICMA

Biometric Cards Provide 
ʻReal ROI’

With contactless card adoption and 
fraud on the rise in “tap-happy” 
markets, technology has turned to 
biometric authentication.

| By Kimberly Tjoumakaris, Public Relations 

Manager, ICMA
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c o n t e n t s
ICMA posts blogs to ICMA.com twice per month. Most of the blogs 
feature ICMA members demonstrating their thought leadership 
on topics of interest to the global card industry. There are also 
posts about how to best leverage your ICMA member benefits.

Two of the most recent blogs are:

• Card Industry Responds to ‘Go Green’ Demand

•  How to Market to Millennials with Card Design  
& Packaging

With consumers becoming savvier and embracing “green” 
practices, card manufacturers are realizing the many 
practical short-term and long-term benefits of imple-
menting environmentally conscious improvements. The 
blog on green initiatives discusses new technologies 
and alternative materials, including the use of 
renewable raw and card component materials, being 
used in our industry to reduce the consumption of 
natural resources.

Just like any generation before it, millennials think 
and buy differently. Their purchasing habits tend to prioritize mem-
orable experiences and social identity, and brands need to appeal to 
these values. In the blog about how to market to millennials, PLI’s 
Melissa Clemente, corporate director of innovation and marketing, 
and Judy Olszewski, new product development manager, share how 
design and packaging are used to market to millennials.

To read these and more ICMA blogs, visit icma.com/blog/.

NEW BLOGS POSTED AT ICMA.COM

association news
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In the United States, the first generation  

of contact EMV cards has hit, or is 

reaching, the end of its initial expiration  

period since the October 2015 liability  

shift date. Many are predicting that 

these expired “contact only” cards 

will be replaced with contactless 

or combined contact/contactless 

dual-interface cards. Mastercard, for 

example, recently announced that it 

expects more than 70% of its U.S. card 

base to be reissued with contactless/

dual-interface cards over the next 

12–14 months. Of course, some other 

countries have successfully made this 

transition already—notably Austria, 

Australia, Canada, New Zealand and 

the U.K., among others.

A significant difference expected to be 

seen in the U.S. transition to contact-

less/dual-interface cards is a further 

extension of the expiration period. 

While the initial expiration period for 

contact EMV cards was typically four 

years, five- and six-year expirations 

are expected for this new generation of 

cards. Contactless and dual-interface 

cards are more costly than contact 

only cards today but only marginally  

so than when the first generation of 

contact EMV cards was issued five years  

ago. Volume and continued improve-

ments in materials and processes can 

have an amazing impact on unit costs.

Some technology improvements 

also enable this transition. No longer 

are separate semiconductor chips 

needed for the contact and contact-

less interface. A single integrated 

chip can handle both methods of data 

communication. Inductive coupling of 

the contactless connection between 

the card antenna and chip provides 

a more robust construction, enabling 

longer life expectation. It is also 

a more robust implementation to 

countering electro-static discharges 

(ESD), when present, thereby provid-

ing longer life in those environments 

where this phenomenon is present.

While the current generation of EMV 

technology has significantly altered the 

fraud trajectory for payment cards, its 

real strength is in authenticating the 

validly issued card credential in the 

payment system. The next step in 

secure card technology, like EMV, is 

the authentication of the cardholder 

to the valid secure card. It is here that 

many think biometrics will play a role.

After many years of development, 

fingerprint sensors are now a real 

technology suitable for implementation 

in cards. Their configuration is such 

that they will fit within the thickness of 

a standard ID-1 card, a major advance 

from just a few years ago. They also 

utilize low power chips that do not 

require an onboard battery. Rather, 

these sensors can be powered from 

the radio frequency field of a standard, 

contactless transaction terminal. 

Utilizing standards-based “match on 

card” technology, the cardholder can 

now, for example, place his/her thumb 

HERE COME THE  
CONTACTLESS CARDS!  

David Tushie – Magellan Consulting, Inc.,  
ICMA Standards and Technical Representative

industry standards
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HERE COME THE  
CONTACTLESS CARDS!  

on the contactless/dual-interface 

card sensor while bringing the card 

to the point-of-sale terminal and 

tapping it on the terminal. The card 

will communicate that the cardholder 

has been authenticated in its transac-

tion messaging sent to the issuer for 

transaction authorization, much the 

same way that it does currently when 

a PIN number is used for cardholder 

authentication.

Other developments will occur on 

the heels of these as we look further 

down the road. Amazingly, metal 

cards continue to develop and add all 

of these same functionalities found 

in plastic cards. Other biometrics, 

like face and voice recognition, are 

possibilities. Keyboards, displays and 

other electronics are all in the mix. 

While volumes will continue to drive 

down costs, price pressure will still be 

prevalent. Longer expiration periods 

can provide some relief, but continued 

development of materials and process-

es will be needed if card durability is to 

be significantly extended.

Advanced technologies and their 

application to cards will continue to 

evolve. As card functionality grows at 

an ever-increasing rate, these advances 

are needed more than ever. 

About the Author: ICMA Standards 
and Technical Representative David 
Tushie has had a long and continuing 
career in the card industry working for 
international companies such as Data-
card, UbiQ and NBS Technologies. He 
has master’s degrees in engineering and 
business, holds U.S. and international 
patents in measurement and card issu-
ance systems and has had several years 
of involvement with the ANSI, INCITS 
and ISO standards process. ICMA is 
represented at six ISO and ANSI stan-
dards meetings through his standards 
role within the association.
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Al Vrancart – ICMA Founder Emeritus and Industry Advisor

2019 NORTH AMERICAN 
CARD INDUSTRY STATS 

AND TRENDS 

feature story
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The North American card industry, which is made up of 

cards manufactured and personalized and fulfi lled in the 

United States, Canada and the Caribbean, experienced 3.2% 

unit volume growth in 2019. The North American region 

continues to rank second globally, coming in behind the 

Asia Pacifi c region, with a unit volume of 9.54 billion cards 

manufactured and personalized and fulfi lled.

North America’s revenue from cards manufactured increased 

7.7% from the prior year to $3.2 billion. The region remains 

the third largest revenue generator in the global card indus-

try, coming in behind the Asia Pacifi c and European regions.

The number of traditional (magnetic/barcode/other) cards 

manufactured in North America decreased 2% to 6.78 billion 

as a result of the region adopting higher-valued smart chip 

cards. The number of chip cards manufactured in this region 

increased 18.3% over the prior year to 2.76 billion. Smart 

card revenue increased by 11.9% to $2.4 billion as a result 

of increasing volumes of financial, retail and gas and 

government/health cards. 

The personalization and fulfi llment sector added $2.49 bil-

lion in card services to the card industry in 2019, bringing 

the total up 6.7% over the prior year.

The number of retail and gas cards increased 2.5% to 1.01 

billion and the amount of revenue these cards generated 

increased 9% to $292 million. In 2019, the number of fi nancial 

cards increased 2.9% to 1.41 billion cards as contactless 

EMV cards ramped up in the United States. The financial 

card market segment’s revenue increased 13.8% to $865 

million as a result of increased volume and enhanced chip 

card mix. 

The number of SIM cards decreased 2.4% from the prior year 

to 605 million. This market segment’s revenue amounted 

to $590 million, which is 6.3% less than it was in 2018 as 

a result of chip prices decreasing. Embedded SIMs and a 

slowing demand for phone upgrades are threats to this 

market segment.

continued on page 10
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Highlights of 2019, continued from page 9

feature story

There were 575 million access control cards and 410 million 

transportation cards manufactured in the North American 

region in 2019. These card market segments saw modest 

growth, 6.5% and 2.5% respectively, over the prior year. 

Transportation card revenue grew 11.2% over the prior year 

and totaled $199 million. Transit systems are moving to open 

loop payments, which accept fi nancial cards and mobile pay-

ments. Access control card revenue totaled $245 million, 

which is a 5.6% increase over what it was in 2018. The over-

all use of chip cards is growing in these market segments 

and the overall use of traditional cards is declining.

The number of government and health cards increased 5.7% 

to 650 million units and their revenue increased 13.1% to 

$588 million over the prior year. Growth in this market seg-

ment is fueled partly by local, state and federal government 

demands for more sophisticated and secure cards.

The North American region continues to see a decline in the 

manufacturing of prepaid phone cards, but modest growth 

of its open loop gift card market segment. The mature gift 

card market segment has seen renewed growth as consumer 

confi dence improves. It is important to note that the gift card 

market segment remains the largest North American card 

market segment with 2.85 billion cards produced in 2019 as 

consumers continue to prefer physical cards for gifting.

The number of loyalty promotional cards and ID membership 

cards is not growing as alternative technologies and smart-

phone applications displace their use in North America. 

The number of loyalty promo cards decreased 2.8% to 525 

million in 2019 and they generated $42 million in revenue, 

which was fl at over the prior year. The number of ID mem-

bership cards decreased 5% to 189 million and generated 

the same amount of revenue as in 2018 at $19 million.

Overall, the North American card industry manufactured $3.2 

billion worth of cards in 2019 and generated $2.49 billion 

worth of personalization and fulfi llment services for a total 

of $5.61 billion, which is a 7.2% increase over 2018.

North America has the third largest dollar card market in 

the world with 21% of the share. Europe has 23.7% of the 

share and Asia Pacifi c has 42.2% of the share.

The North American card industry will experience selective 

limited or flat unit and revenue growth in 2020 and will 

be impacted by markets reshaping with innovation and 

technology. There are some vertical market segments that 

will transition better than others. Staying abreast of these 

trends and adapting to change in the card industry will posi-

tion your business for success. Card usage will continue and 

the card manufacturing industry will continue to do well for 

many years to come. 

The information in this article was compiled from my April/May 2020 
North American Card Industry Statistics and Market Trends webcast, 
which is available to ICMA members by logging in to the members-only 
section of ICMA.com. 

About the Author: Al Vrancart is founder emeritus and 
industry advisor of ICMA. With more than 40 years of business 
experience, Vrancart previously served as president/CEO of 
NBS and Qualteq. His guidance and counsel has helped ICMA 
and other industry associations implement growth initiatives 
effectively and successfully. He is a frequent presenter/speaker 
at card manufacturing industry events. He is particularly focused 
on global and regional industry market statistics, metrics 
and trends.

ICMA members can download the 
complete Global Card Market and 
Personalization & Fulfi llment Reports 
in the members-only section of ICMA.
com for free. Non-members can 
purchase the reports by emailing 
info@icma.com.
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 We’d love to hear from you!
Card Manufacturing contains feature articles, listings, events, company news, industry announcements, association 

updates and other information that will influence and grow your business. Card Manufacturing also includes 

messages from key industry executives as well as news and tips from the heart of the association—YOU.

 •  Interested in submitting a bylined feature 

for an upcoming issue? 

Please forward all news submissions, including press releases announcing new products or services, new 

hires, promotions, major contracts and acquisitions, milestones, community activities, case studies and any other 

industry news to Headquarters at info@icma.com.

•  Do you have company information or 

accomplishments you want to share?
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Kimberly Tjoumakaris – ICMA Public Relations Manager

BIOMETRIC CARDS  
PROVIDE ‘REAL ROI’  
FOR MERCHANTS,  

ISSUERS, CONSUMERS 

The financial sector is beginning to use 

biometric cards for convenient and 

secure payments. Biometric cards can 

also be used for a wide range of other 

applications from identification to 

access management, even in govern-

ment and health care segments.

“Payment cards are projected to see 

the highest growth potential, followed 

by government identification cards,” 

said Alain Faburel, NEXT Biometrics’ 

chief sales and marketing officer.

Current technological developments 

show that dual-interface smart cards 

will make up the most important wave 

of biometric smart cards. Pure contact-

less smart cards can also benefit 

from the higher level of security and 

convenience that biometrics add.

“There have been pilot projects with 

dual-interface biometric smart cards in  

the payment sector, but volume 

roll-out for dual-interface payment 

cards isn’t expected to start until 

2021,” added Faburel.

How Do Biometric Cards Work?

Biometric cards are smart cards that 

contain the electronics and software 

needed to perform a biometric authen-

tication by combining a fingerprint 

scanner with EMV card technology.

Prior to first use, the cardholder enrolls 

his/her fingerprint by touching a sensor 

to capture unique fingerprint charac-

teristics. The user’s fingerprint is then 

stored in a secure element of the smart 

card. Enrollment can be done quickly 

and easily with International Standards 

Organization (ISO)-compliant fingerprint 

sensors. When the cardholder places 

his/her finger on the card’s sensor 

during a transaction, the card senses 

whether the scanned print is the same 

as the stored fingerprint.

Securely stored reference data in the 

card can be compared to the user’s 

biometric data with an embedded 

biometric sensor for identification 

verification.

“It’s as simple as placing your finger on 

a sensor to authenticate transactions,” 

Faburel added. “This saves users from 

remembering multiple passwords and 

PINs. Merchants and issuers benefit 

from higher transaction security and 

reduced fraud.”

With biometric technology like NEXT’s 

large-area sensor technology, a user 

touches the fingerprint sensor one to 

three times for initial enrollment and is 

then ready to use the card. Large-area 

fingerprint sensors offer a higher level 

of reliability in daily use and a better 

With contactless card adoption and fraud on the rise in “tap-happy” markets, technology 

has turned to biometric authentication. Biometry is the only technology compatible with 

the card form factor that can confirm one’s identity.

Already commonplace in smartphones, the addition of fingerprint sensors will bring 

security to contactless cards, without compromising the user experience.

continued on page 14
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enrollment experience for card users.

“It makes a big difference to only have  

to touch the sensor up to three times 

to store fingerprint data on the payment 

card compared to having to repeat the 

action a multitude of times when using 

smaller sensors,” Faburel added.

For smaller sensors, this procedure 

can become lengthy and require six to 

12 touches because a small fingerprint 

sensor only captures a portion of the 

fingerprint per touch (and produces 

higher failure rates).

A full fingerprint needs to be created 

from the various small fingerprint 

sections captured through each touch. 

Once initial enrollment has been 

completed, the user is set to authen-

ticate transactions by touching the 

fingerprint sensor instead of entering 

a PIN or password—static forms of  

information that can too easily be 

stolen or forgotten.

“Biometric cards allow a very conve-

nient two-factor authentication,” Joerg 

Fischer of Bundesdruckerei GmbH 

said. “One card can easily be used for 

many applications without having the 

drawback of remembering different 

PINs and passwords.”

Biometric Cards Add Security  
& Save Time

Technological development in the card 

industry has been driven by two key 

factors: security and convenience. The 

payment industry continues to push 

for payment authentication methods 

that improve on traditional methods 

while minimizing disruption to the 

card manufacturing process. The focus 

is currently on developing manufactur-

ing concepts for mass production of 

biometric smart cards.

Since biometric smart cards add addi-

tional steps and technology to the card 

manufacturing process, the cost will be 

higher initially.

“We are working with several smart 

card makers to integrate our sensor 

technology efficiently and effectively 

into their manufacturing processes,” 

Faburel added.

As cards become less expensive to 

manufacture and purchase, global card 

industry players have to find ways to 

provide added value. As more biometric  

smart cards are produced and issued,  

the cost will decline over time. The 

return on investment for issuers, 

merchants and consumers comes with 

a higher level of security, reduced cost 

and less time resetting forgotten PIN 

codes and passwords.

Besides cost, there are some other 

challenges manufacturers and 

personalizers face when creating 

biometric cards. “The integration of 

new components into the card body 

pose a challenge for durability and the 

lifecycle of the cards,” Fischer added. 

“New equipment, materials and 

processes have to be used.”

Biometric Cards, continued from page13
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Biometric Cards: A Look Ahead

Biometric payment card issuance will 

be limited in the short term. Issuers 

will likely adopt a targeted approach 

to issuance, providing them to those 

considered the highest fraud risks in 

combination with a subscription ap-

proach, aimed at affluent client bases 

willing to pay a fee in exchange for 

the latest technology.

“The roll-out of the different card 

technologies will take time and 

different technologies will continue 

to be represented in the market,” 

Faburel said.

Currently, there is not a competitive 

technology to biometric cards—no 

other technology adds the same level 

of security and convenience.

“Card manufacturers and issuers are 

currently investing in the commer-

cialization of biometric smart cards,” 

Faburel added. “We don’t expect to see 

competitive technologies entering the 

smart card market anytime soon.”

Ultimately, biometric payment cards 

are the future of consumer payments 

providing easy, convenient, reliable 

and secure payment transactions. As 

the biometric card era continues to un-

fold, it will include cards that combine 

multiple biometric technologies, such 

as fingerprint and behavior recognition,  

to provide users with even more 

secure identification. 
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Cards have traditionally been used for access control but there has been a recent shift toward 

using mobile credentials and in certain use cases, biometrics. 

Certain vertical markets, such as higher education, are introducing the use of a mobile 

credential for access, where a smartphone is the credential instead of a card. The smartphone 

uses near-fi eld communication (NFC) for access. Biometrics are also being used for access, 

again in the higher education vertical. For example, some universities are moving away from 

cards and using a fi ngerprint for access to dining services. 

“We see a future where both cards and mobile will be used for access, along with biometrics,” 

said Martin Hoff, Entrust Datacard’s product marketing manager of hardware. “They are 

complementary form factors that can work together in an overall access control plan to secure 

a university, airport, government locations, fi nancial institution, etc.” 

Kimberly Tjoumakaris – ICMA Public Relations Manager



Access control is an essential part of commercial security 

systems—keeping buildings, designated areas and sensitive 

information secure and safe by controlling entry or restricting 

access. With the wave or swipe of a card, authorized 

individuals can gain access to an entire facility, secured 

zone, networks or workstations, which may contain 

resources storing sensitive information about thousands 

or millions of people. 

The two primary types of access control are physical and 

logical. While physical access control limits access to 

buildings, rooms and spaces within a building, logical 

access control allows authorized and authenticated 

personnel access to resources, systems, directories, 

networks and files.

Combining physical and logical access control delivers 

a higher level of security, granting companies the abil-

ity to limit and monitor access to sensitive data and 

physical locations.

Access cards are tied to a person’s identity through a 

physical access control (PAC) system, which involves a two-

step process that links a card to a person after the card has 

been printed. Some card personalization software systems 

can also connect to and update the PAC system after the 

card has been personalized. 

First, a system identifies an individual. Then, his or her 

credentials are authenticated via a badge, smart card, 

password, mobile device or biometric (i.e. fi ngerprint, facial 

recognition or iris pattern). Following authentication, access 

is granted.

Many access control systems rely on one form of authen-

tication, but more recently companies are moving toward 

multifactor identification, a security enhancement that 

requires the user to present two pieces of evidence for 

access. For example, entering a PIN and swiping a card for 

access. Combining multiple features is important to the 

security of both physical and digital credentials.

The top two factors in card technology choice for most 

businesses are budget and security. As companies realize 

the potential impact of a security breach, they are proac-

tively taking measures to ensure they give employees only 

the right access to the right applications, buildings, labs, etc. 

at the right time. “Security is a top concern for both private 

and public entities; many industries are transitioning to 

smart cards,” said Hoff. “Smart cards are the most secure 

type of access card and are used most often in government, 

health care and fi nancial sectors, while proximity cards are 

commonly used in higher education and enterprise.”

Although the three types of access control cards—magnetic 

stripe, proximity and smart—may look the same, the 

technologies driving them vary signifi cantly. 

Magnetic stripe cards work by swiping a magnetic stripe 

through a card reader like a credit card. They are one of the 

oldest forms of access cards and offer minimal security 

because they can be copied very easily. Magnetic stripe 

cards typically work as a single application card and are 

primarily used in low-security settings like for guest entry 

to a hotel room or for casino player cards. Many companies 

are moving away from magnetic stripe cards and replacing 

them with proximity cards. 

Proximity cards, which use an older technology resulting 

in a low-security card, can be made of several different 

materials, as well as forms—cards, tags or fobs—but they 

all work in the same way: by being held in close proximity 

to a card reader. The low-frequency 125kHz credential has 

an embedded antenna, which when in close proximity, such 

as a few inches to two feet—sends a signal from the card to 

the controller that grants or denies access.

The most recent advancement in the access control card 

market segment—smart cards—were developed with the 

goal of being hard to duplicate. Smart cards are more 

continued on page 20
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Access Control, continued from page 19

reliable than magnetic stripe and proximity cards, and with 

an increasing demand for security solutions, growth is 

significant. The three types of smart cards—SEOS, MIFARE 

DESFire EV2, iCLASS SE—offer the most security, operating 

at 13.56Mhz (compared to a proximity card that operates 

at 125kHz).

Smart cards contain an embedded integrated circuit and 

are capable of writing data, as well as reading it, which 

allows the cards to store more information than traditional 

proximity cards. Smart cards can also provide personal 

identification, authentication, data storage, application pro-

cessing and can be combined with other card technologies 

for increased security.

Previously, smart cards were used primarily by the U.S. 

Department of Defense for logical access management and 

in higher education settings for student identification cards, 

but now there is widespread adoption in the electronic 

benefits transfer, health care and financial markets. 

cover story
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“We are seeing a transition to smart cards across all 

industries,” Hoff said. “Due to stringent security requirements, 

we see higher smart card use in government, health care 

and financial, while proximity cards are more often used in 

higher education and enterprise, and mag stripe cards in 

K-12 education.”

While some health care organizations are still using  

proximity cards, many have started using smart cards 

since they are more secure and more difficult to clone than 

proximity and magnetic 

stripe cards. More specifi-

cally, the provider side is 

primarily using proximity 

cards while the client 

side is using smart cards 

(national health care 

cards and HSA cards).

The same trend is  

taking place on college  

campuses. While some 

schools still use proximity 

cards, more are starting 

to use smart cards. “We’re 

also seeing the introduc-

tion of a mobile credential 

for access, where a smart-

phone is the credential 

instead of a card,” Hoff 

said. 

Though access cards still 

play a powerful role in the 

access control market, 

some companies are turn-

ing toward smartphone 

Bluetooth-enabled and 

near-field communication 

(NFC) technology. Both are 

wireless technologies that  

give individuals frictionless 

access through secured 

doors, elevators and turn-

stiles. The introduction of 

mobile credentials has the 

potential to revolutionize 

the access control industry, eliminating the need to carry 

and swipe a card. Instead, a phone’s technology can be 

used to authenticate identity and grant entry. 

Although most Android devices have had full NFC support  

for close to a decade, Apple was more cautious about 

employing the technology, waiting to introduce NFC until it 

found a solid consumer use-case. But in the last couple 

of years, Apple is starting to open that up. In 2014, with the 

release of Apple Pay to the iPhone 6 and 6+ models, NFC 

was adopted for the first time with functionality locked to 

Apple Pay. 

In higher education settings, Blackboard Mobile Credential 

is being used for student ID cards in Apple Wallet. Students 

can add their ID to the Apple Wallet on an iPhone and 

to Apple Watch, which allows for a seamless experience 

across campus by providing access to campus buildings, 

as well as payment for dining and retail.

One of the major advancements in access control is the 

propagation of biometrics, a category of authentication that 

relies on unique biological characteristics to verify a 

user’s identity. 

Biometric identification is the only mode of authentication 

that can unequivocally validate a person’s identity. It is on 

the rise with retinal eye scanners, fingerprint readers and 

facial recognition scanners becoming more common.

In some cases, multiple methods of biometric identification  

are combined with the use of a card (or used in place 

of a card) for even greater security. Unlike proximity 

cards, smart cards or keys, biometric security cannot 

be transferred. A person must be physically present to 

gain physical or logical access.

The adoption of biometrics in access control will continue. 

Looking ahead to the next five or 10 years, growth will likely 

accelerate as the prices come down and biometric systems 

can be inexpensively deployed and upgraded.

In the meantime, if an access card is lost or stolen, a physical 

access control system administrator can deactivate the lost 

or stolen card to ensure that the card can no longer be used 

and the space remains secure. “Since you can track each 

time the card is used, the administrator can validate if the 

card was used to access a space after the card was lost or 

stolen,” Hoff said.  
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Allcard Launches Paper Card

Allcard has launched a 30pt paper card. 

The card is made from 60% recycled 

content and 40% Forest Stewardship 

Council-certified fiber. It is completely 

recyclable. This card can also have mag-

netic stripe with encoding and numbering 

like any plastic card.

For more information, visit allcard.ca.

Archway and Teraco Join Forces

Archway has successfully completed a 

transaction to combine its business with 

New Teraco Inc., a technology-focused, 

innovative solutions provider of gift and 

loyalty card programs, to create a leading 

company in the card solutions and supply 

chain industry.

The combined businesses will operate 

under the Archway brand. Kerry James, 

Archway’s CEO, will serve as the CEO of 

the newly combined company, and Har-

rison A. Bubrosky, Teraco’s CEO, will join 

Archway’s executive management team.

The new Archway platform will apply  

the latest technology in the industry for 

the benefit of its clients, and offer an 

expanded suite of client products and 

services including:

• End-to-End Gift Card Solutions

• Complete Loyalty and Reward Offerings

•  North American Fulfillment and 

Distribution Capabilities

•  Expanded Sales, Design and Marketing 

Support Team

For more information, visit archway.com.

CPI Card Group Introduces Dual-Interface 
Metal Cards 

CPI Card Group Inc. recently launched its 

dual-interface metal card solution, which 

uniquely captures two major trends in 

consumer payments: metal and contact-

less. The company’s patented encased 

steel and encased tungsten cards feature 

dual-interface EMV technology, enabling 

both contact and contactless transactions 

to elevate the overall customer experience 

even further.

CPI’s dual-interface metal cards are 

developed to allow the cards to overcome 

the design and functional limitations 

of conventional metal cards, helping 

financial institutions unlock a world of 

card design potential for metal cards 

with leading-edge contactless capability. 

Metal cards available from CPI can feature 

many of the design treatments available  

on plastic, such as high-definition printing  

and spot gloss, without having to sacrifice  

the weight and gravity of a metal com- 

ponent. In addition, CPI’s dual-interface 

metal cards offer multi-directional 

contactless read-ranges with the ability 

to communicate with a payment reader 

regardless of how the card is held, 

maintaining consumer convenience and 

a frictionless transaction at the point-of-

sale. For today’s financial institutions, 

offering cardholders the sophistication of 

metal and the seamlessness of contactless 

payment in a single card can serve as a 

major competitive differentiator.

In “The Road to Contactless,” a new white 

paper, the company explores the factors 

surrounding the U.S. market on the cusp 

of a contactless payment revolution. The 

white paper addresses the contactless 

trend thus far, what may be in its near 

future and educates financial institutions 

on how to assess contactless programs 

of their own.

For more information, visit  

cpicardgroup.com.

Entrust Datacard Creates Integrated  
Security Ecosystem for its Secure  
Issuance Systems 

Entrust Datacard recently launched 

the nShield Issuance Hardware Security 

Module (HSM), designed exclusively to 

help create an integrated ecosystem for 

security, simplicity and serviceability for 

the company’s payment card systems and 

secure issuance environments.

Banks, bureaus, payment and identification 

card issuers manage ever larger volumes 

of card holder and financial data. Their 

challenge is to secure that data, while 

keeping pace with evolving compliance 

requirements. Entrust Datacard will inte-

grate nShield Issuance HSMs to enhance 

operational efficiency and security for 

its high-volume card issuance solutions 

and instant issuance systems. Building 

on its acquisition of HSM market leader 

nCipher Security, the nShield Issuance 

HSM enables Entrust Datacard to deliver 

an end-to-end secure issuance and key 

management solution for its financial and 

government card issuance solutions.

The Entrust Datacard solution supports 

high transaction rates, making it ideal 

for high-volume issuance environments, 

where throughput and uptime is critical.  

High cryptographic capacity allows the 

FIPS 140-2 Level 3 certified nShield 

Issuance HSM to perform vital functions 

for financial and identification issuance, 

including EMV data preparation, key 

generation and data protection, while 

ensuring that it keeps pace with evolving 

EMV security standards and key and cer-

tificate requirements, such as contactless 

card profiles.

For more information, visit  

entrustdatacard.com.

Fiserv Acquires Bypass Mobile 

Fiserv has purchased independent software 

vendor Bypass Mobile.

Bypass Mobile is an innovator in the point-

of sale systems arena, and the acquisition 

will help to power the next generation of 

omni-commerce capabilities from Fiserv, 

enabling enterprise businesses to deliver 

a seamless customer experience that 

spans physical and digital channels.
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Bypass Mobile will provide back-office 

management help as well as insight 

engines, which it has already provided 

for sports and entertainment arenas, food 

service providers and restaurant chains.

The two companies already had a strate-

gic relationship with each other, and this 

acquisition builds on that. More than 50 

stadiums are already using the combined 

technology, including Fiserv Forum in 

Milwaukee; Clover Park in Port St. Lucie, 

Florida; and Citi Field in New York.

The acquisition is going to allow for a 

new wave of purchasing abilities through 

connected devices and businesses can 

now work with a single provider and 

be aided by an increased operational 

efficiency, improved security and a more 

complete picture of customer interactions.

For more information, visit fiserv.com.

G+D Mobile Security Redefines Consumer 
Experience from Physical to Digital 

Canadian Fintech company KOHO has 

launched the country’s first metal prepaid 

contactless payment cards. These innova-

tive premium cards will be provided by 

G+D Mobile Security and will support 

KOHO’s current digital suite of products in 

further attracting Canadian Consumers to 

its banking experience.

The reloadable metal VISA cards will 

be available to all consumers who are 

looking for the prestigious experience 

that comes from having a metal card. 

The metal card will be integrated with 

KOHO’s mobile app, allowing consum-

ers to monitor their spending in real 

time. They perform both contactless and 

contact-based transactions, thus ensuring 

a smooth payment experience at the point 

of sale.

For more information, visit gi-de.com.

Graph-Tech USA Launches Industrial 
Printing Controller, Tracking System

Graph-Tech USA (GTUS) has launched 

a new inkjet controller and tracking 

system for variable-data industrial 

printing to a Windows 10–based platform. 

The GTUS Controller and accompanying 

SuperTracker will replace Graph-Tech’s 

legacy controller and tracker, which ran 

on a rack-mount system with Windows 

7 software.

The new system runs on a standard 

personal computer connected to the 

SuperTracker with a 1GB Ethernet cable. 

To operate the GTUS Controller, users 

need only switch connections from the 

former system to the new one. The cur-

rent configuration also offers the same 

functionality as the former and does not 

require training. In addition, because data 

formats can remain the same in the new 

platform, users can run saved or repetitive 

jobs without file conversion.

Capabilities include tracking a product 

over four belts as well as running many 

inkjets printers at once, including the 

GT-JET 64, the GT-JET 72 and the eZ-Inkje® 

Series; the Domino A-Series, K-Series 

(K600), BitJet and Jetarray and the Vid-

eojet Excel, BX and PrintPro. The new 

system also features drivers for bundlers 

or stackers, camera drivers, a magnetic 

encoder, and radio-frequency identification, 

as well as step-and-repeat, reordering 

and powerful reporting capabilities.

The GTUS Controller and the SuperTracker 

comply with the payment card industry 

data security standard required for pro-

duction of credit, debit and cash cards.

For more information, visit graphtech.us.

Argentina Selects HID goID Technology for 
World’s First Mobile National ID Program

The government of Argentina has selected 

HID Global’s goID citizen identity technol-

ogy to power the country’s digital version 

of its mandatory National Identity 

Document for its Mi Argentina app.

Argentina is leading the way in offering 

the accessibility, convenience and security 

of mobile identity to its citizens. The Mi 

Argentina app, which houses the National 

Identity Document, was developed by the 

Ministry of Interior and allows citizens 

who download the app on their mobile 

devices to request appointments, receive 

health information and access credentials, 

such as their drivers’ license. Powered by 

HID goID technology, citizens can also ac-

cess their National Identity Document on 

a mobile device on the app while offline.

For more information, visit hidglobal.com. 

IDEMIA Commended by Frost & Sullivan 
for Identity Concept 

Based on its recent analysis of the global 

biometrics market, Frost & Sullivan has 

recognized IDEMIA with the 2019 Global 

Company of the Year Award for its 

groundbreaking biometric technology that 

defends against biometric spoof attacks 

and cyber threats. Leveraging the concept 

of augmented identity and its expertise in 

biometrics, IDEMIA creates an identity  

that ensures privacy and trust and 

guarantees secure, authenticated, and 

verifiable transactions.

IDEMIA’s MorphoWave™ Compact wall-

mounted, touchless fingerprint access and 

time-and-attendance terminal is a fast 

and accurate access control solution for 

any location. Another IDEMIA innovation 

is the F.CODE smartcard with its integrat-

ed fingerprint sensor. IDEMIA designed 

the F.CODE card for biometric payment 

and cardholder authentication, leveraging  

existing banking, retail and network 

infrastructure. 

Meanwhile, IDEMIA’s OneLook provides 

a non-intrusive, simple-to-use multi-bio-

metric capture device that can integrate 

into existing touchpoints or be used as a 

continued on page 24
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turnkey solution for a boarding gate or 

service counter. It can capture both iris 

and facial biometrics in less than three 

seconds, on average, as people walk 

through the capture field. Embedded 

anti-spoofing technology uses auto-focus 

for iris capture and three-dimensional 

video tracking for facial recognition.

IDEMIA also offers powerful facial recog-

nition technology for law enforcement, 

government and commercial entities 

that need solutions beyond traditional 

video surveillance. 

Each year, Frost & Sullivan presents  

a Company of the Year award to the 

organization that demonstrates excel-

lence in terms of growth strategy and 

implementation in its field. The award 

recognizes a high degree of innovation 

with products and technologies, and the 

resulting leadership in terms of customer 

value and market penetration.

For more information, visit idemia.com.

Mastercard Launches UK’s First  
All-Digital Gift Card

Mastercard is partnering with CleverCards 

and Appreciate Group to offer gift cards 

directly to mobile wallets. The Select 

Digital Gift Card can be sent immediately 

by email, text or messaging app. Recipi-

ents can add the digital Mastercard to a 

mobile wallet for “tap-n-pay” capability, 

in-store or online. The gift card functions 

as a prepaid Mastercard once activated by 

a recipient.

This marks the first all-digital, mobile-

enabled gift card in the U.K. It can be used 

at more than 6,400 outlets representing 

61 retail brands.

For mor information, visit mastercard.com.

ROC Chooses Mühlbauer for  
Electronic Tax ID 

Based upon the Congolese National ID 

Card and ePassport project, the Republic 

of the Congo awarded Mühlbauer ID Ser-

vices GmbH to implement a state-of-the-

art, biometric Tax ID Card. The solution is 

designed to reliably support registration, 

identification of all the country’s taxpayers 

and the life cycle of all the data involved.

During every registration request, the 

applicant’s demographical and biometric 

data are used to secure the identification 
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HID Global Names Björn 
Lidefelt President, CEO

HID Global recently 

announced Björn Lidefelt 

has been named presi-

dent and CEO.

Lidefelt joins the company after serving 

as chief commercial officer at HID’s parent 

company ASSA ABLOY, where he oversaw 

branding, communications, commercial 

development and strategy. He also has 

extensive experience in international 

sales and marketing, having spent more 

than nine years in Asia Pacific markets 

including China and Malaysia.

Lidefelt holds a master’s degree in industrial 

engineering and management from the 

University of Linköping, Sweden, majoring  

in computer science and marketing. He 

succeeds Stefan Widing, who led HID 

Global for more than four years.

For more information, visit hidglobal.com. 

Mastercard Announces 
Leadership Transition

Mastercard recently an-

nounced that Ajay Banga, 

president and CEO, will 

transition to the role of 

executive chairman of the 

Board of Directors of Mastercard Inc. 

Mastercard’s board unan-

imously elected Michael 

Miebach, chief product 

officer, to become CEO 

and a member of the 

board. As part of the 

transition, he will become 

president of the company and will oversee 

the sales, marketing, products, services 

and technology organizations.

Mastercard’s current Chairman Richard 

Haythornthwaite will retire from the 

board after more than a decade of service.

Current board member, 

Merit Janow, dean of 

the faculty of Columbia 

University’s School of 

International and Public 

Affairs, was unanimously 

elected by the board 

to become lead independent director. 

She will continue to serve as chair of the 

Nominating and Corporate Governance 

Committee when Haythornthwaite retires. 

Janow is a globally recognized expert in 

international trade and investment with 

extensive experience in government and 

regulatory bodies. Her career and public 

board service provide significant insights 

on technology innovation and digital mat-

ters, including cybersecurity. She joined 

the board in 2013.

For more information, visit  

mastercard.com.
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process and guarantee the uniqueness of 

the Tax ID. A sophisticated combination 

of the software components MB SDM and 

MB ABIS reliably supports the detection of 

multiple registration attempts and other 

inconsistencies or cases of fraud.

In two personalization sites in the Capital 

of Brazzaville and in Pointe-Noire, four 

personalization machines with laser-

engraving and high-secure chip-encoding 

technologies are set up. As output from 

the high secure biometric tax card issuance  

system, the applicant receives within 48 

hours an electronic document with the 

unique tax ID via email or SMS. In the 

second step, the personalized Tax ID Card 

is handed over to the applicant.

The biometric Tax ID Cards will be used 

on verification devices to visualize the 

digitally stored data. Without further 

support of the tax card issuance system, 

government officials can reliably verify 

the taxpayer’s identity and status. Further-

more, by means of a third-party interface, 

the biometric Tax ID Card issuance system 

offers standardized interfaces for data 

exchange with external systems such 

as customs or banks. These interfaces 

will considerably simplify the country’s 

bureaucratic structures.

For more information, visit muehlbauer.de.

UBA Liberia Introduces Co-Branded Visa 
Pre-Paid Card for Students

In partnership with the African Methodist  

Episcopal Zion University (AMEZU), the 

United Bank for Africa (UBA) Liberia 

launched the Co-Branded Visa Pre-Paid 

Card for students of the institution. 

The card allows students to pay their fees 

online, depositing directly to the school’s 

account without physically going to the 

bank, and serves as an ID card.

The Pre-Paid Visa Card, branded for the 

AMEZU students, will display the name of 

the cardholder and will allow students to 

deposit money and withdraw from ATMs 

in Liberia and worldwide. The card can 

also be used to shop online from all 

online stores where Visa is accepted. 

The Cuttington University and African 

Methodist Episcopal University Graduate 

School have also been enrolled on the 

platform.

For more information, visit visa.com.
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ACE-A: 
The Next Step Toward Greater Industry Knowledge

For more information about ACE designation and the requirements 

for registering for an on-site training session or exam, visit ICMA.com.

Jennifer Kohlhepp – ICMA, Managing Editor

Build on the skills mastered and demonstrated in Advanced Card Education-Manufacturing 

(ACE-M) and/or the ACE-Personalization (P) with ICMA’s ACE-Advanced Technologies 

(A) designation.

ACE-A is the next step on a continuing path of greater industry knowledge. It is an advanced 

credential that shows commitment to continuing education and mastery of developing 

technologies employed in the card manufacturing industry. ACE-A designation is evidence of 

a leading card manufacturing professional.

ACE-A delves into the technical aspects of advanced 

materials, contact/contactless/dual-interface card 

technologies, security technologies and environmental 

initiatives in card manufacturing. ICMA offers ACE-A 

training seminars at its annual EXPO and CardTREX 

events, as well as on-site for manufacturers who desire a 

more tailored approach for their employees.

Currently, ICMA offers the ACE-M, ACE-P and ACE-A 

designations. ACE-M evaluates the skills and knowledge 

of card manufacturing professionals and is comprised of 

eight key sections: PVC/Plastics, Inks, Adhesives, Printing, 

Collation, Lamination, Die-Cutting and Standards/Testing. 

ACE-P evaluates the skills and knowledge of card 

personalization and fulfillment professionals in eight 

major categories: Printing and Barcodes, Magnetic Stripe 

Encoding, Embossing, Laser Engraving, Smart Card 

Encoding, Financial Transaction Card Data, Fulfi llment 

and Standards/Testing.

ACE designation validates expertise and distinguishes 

employees as motivated experts in the card manufacturing 

industry. It also increases customer confi dence in a business. 

Card industry professionals with ACE designation can use 

it after their name and place the ACE logo on their business 

cards and other marketing materials. Each ACE designation 

stands alone and does not require any other ACE designation 

as a precedent.

Applicants must be working for an ICMA member company 

and have a minimum two years of experience working in 

the card industry. There is an exam fee of $249 per person. 

Confi rmed exam registrants will receive a comprehensive 

study guide and become eligible to sign up for an in-person 

training session with David Tushie, ICMA’s standards and 

technical representative.
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Vietnam-Based FE CREDIT Launches 
Combo Pack Card 

VP Bank Finance Co. Ltd. (FE CREDIT), 

a provider of consumer finance, has 

launched Smart Plus+, a combo card that 

offers consumer durable loan pre-booked 

as an instalment plan and a ready-for-use 

credit card, valid globally.

FE CREDIT provides consumer finance 

services such as personal loans, two-

wheeler loans, consumer durable loans 

and credit cards. It has served approxi-

mately 10 million customers and currently 

co-operates with 8,500 partners across 

various point-of-sale outlets.

Helsinki Public Transport Goes Contactless

Littlepay recently won a contract with 

Helsinki Regional Transport. In a project 

completing in 2023, the transit payment 

gateway will enable contactless EMV pay-

ments on all transport modes in Finland’s 

capital and some other cities in Finland.

Helsinki Regional Transport, in partner-

ship with TVV lippu- ja maksujärjestelmä 

Oy (LMJ), selected Littlepay following 

a competitive tendering process. The 

procurement team was impressed by its 

strong track record in transit payment 

processing, the modularity of its platform 

and its ability to handle seamless  

payment processing across multiple  

transport modes.

i2c to Power Airwallex’s Multi-Currency 
B2B Borderless Card

i2c, a payment and open banking 

technology provider, announced that  

it will be the payment processor for the 

new business-to-business (B2B) Airwallex 

Borderless Card, a multi-currency card 

that streamlines payments between 

corporations worldwide.

Airwallex is providing the multi-currency 

card in the virtual form first and then 

subsequently will deliver it in physical 

forms. The B2B card streamlines how 

corporations receive payments from and 

make payments to clients, suppliers, 

partners and subsidiaries worldwide. 

The Airwallex Borderless Card enables 

companies to transact funds at a faster 

rate and convert payments into 10 curren-

cies with real-time access to the company’s 

competitive exchange rates. The card will 

be initially launched in Australia with the 

United Kingdom and Hong Kong to follow 

later this year.

Contactless Donation Scheme Launched 
for Street Beggars

Simon Community Scotland has teamed 

up with third sector organizations, 

businesses, Glasgow City Council and the 

city’s Health and Social Care Partnership 

(GCHSCP) to launch a new alternative 

giving scheme for people involved in 

street begging.

The scheme offers the public an alterna-

tive to putting change in a cup to help 

bring about positive, long-term change 

for people involved in street begging. 

Glasgow’s Lord Provost’s Fund has donat-

ed £10,000 toward the initiative and CGI, 

the council’s IT provider, paid for the new 

donation points which accept donations 

via contactless bank cards. A raffle by 

Best Bar None Glasgow also raised almost 

£4500 for the fund.

Money from the fund will be used to pay 

for items such as travel to or clothing for 

job interviews, to provide tools or protec-

tive clothing required to take up a job 

offer or continue employment or to help 

people access training.

Zupco Plans National Tap-Card Roll Out  

The tap-card electronic payment system 

introduced by the Zimbabwe United 

Passengers Co. (Zupco) has proved 

popular among passengers, prompting  

the transport utility to consider rolling it 

out in all the country’s provinces.

Besides bringing convenience to the 

commuting public, it has also helped 

create jobs for hundreds of vendors 

across the country.

Zupco, in partnership with NMB Bank, in-

troduced the tap-card last year in January, 

with more than 90% of the commuting 

public now using them. A card is being 

sold for $15 and commuters can top-up 

with any amount they want. The card 

can also be used to buy goods through 

the point of sale machine from shops and 

service providers.

MTA Expanding OMNY Tap-To-Pay System

The Metropolitan Transit Authority is 

expanding OMNY, its new, contactless 

pay system.

The system will be available on all 

Manhattan local buses and at more than 

200 subway stations. The MTA says the 

system, which it rolled out last year, will 

replace the Metrocard by 2023.

Shell Hits EMV Upgrade Milestone

As the fueling industry pushes to upgrade 

pumps to EMV standards ahead of the 

October 2020 liability shift, Shell has 

provided its own progress report: More 

than 1,000 locations in 44 states—out of 

its approximately 13,000 branded sites 

in the United States—are outdoor EMV 

compliant.

Fuel retailers that have not upgraded 

their fuel dispensers to accept chip cards 

by Oct. 1 will be liable for any fraudulent 

purchases made at their locations; how-

ever, a 2019 survey conducted by tech 

standards group Conexxus found that only 

42% of retailers expect to be ready in time.

When asked whether all approximately 

13,000 Shell-branded locations will be 

upgraded by Oct. 1, the oil company said 

industry news
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its brand partners will be responsible for 

hitting that deadline. 

Federal Reserve Urged to Issue  
Digital Currency 

Former Commodities and Futures Trading 

Commission (CFTC) Chairman J. Chris-

topher Giancarlo encourages the Federal 

Reserve to issue a fully digital currency. 

Giancarlo said there is a need for digital 

currency in the United States to catch 

up with China. A central bank digital 

currency (CBDC) may take many forms 

and will be held in a mobile wallet  

using blockchain.

Merchants would need to plug into the 

central bank’s blockchain when transact-

ing with digital currency directly and the 

process will not involve any intermediary 

fees like that of the traditional debit and 

credit cards. Giancarlo is convinced that 

digital dollars and virtual currencies like 

bitcoins and Libra could co-exist along-

side the central bank-issued money.

Meanwhile, the central bank of the Ba-

hamas is already planning to roll out its 

CBDC in the second half of the fiscal year. 

It launched its pilot phase of the “Project 

Sand Dollar” in Exuma in December 2019.

Bytemark Partners with AMP on EMV 
Payments Solution for Toronto’s Metrolinx

Bytemark and Advanced Mobile Payment 

Inc. (AMP) have partnered to create  

an EMV Level 3-certified solution that 

accepts contact and contactless payments, 

offering a secure and convenient trans-

portation ticketing option.

Ontario transit agency Metrolinx recently 

began using AMP’s 8200 EMV for the 

Union Pearson Express, which transports 

four million riders annually between the 

Toronto airport and the city. It marks the 

first time this smart terminal has been 

deployed for transit purposes. The 8200 

EMV is PCI and PA-DSS compliant.

The Android-based device allows travelers 

to avoid lines at ticket counters by instead  

purchasing tickets from mobile agents 

located in common areas, on platforms 

and even inside transit cars.

The terminal is the product of a partnership  

between Bytemark, a transit payment 

provider that upgrades fare collection 

systems for agencies, and AMP, a provider 

of innovative smart terminals and payments 

solutions. The collaboration combines 

Bytemark’s validation application with 

AMP’s handheld payment device, allowing 

for all-in-one rapid sales, ticket scanning  

and receipt printing, no external 

printer required.

Evolis Launches Range of Paper Cards 

Evolis is launching a new range of paper 

cards. This alternative to PVC cards 

responds to ecological concerns that are 

increasingly structuring in the world of 

plastic cards.

Evolis paper cards are made from cellulose 

fibers without the addition of plastic. The 

paper used comes from forests where 

management is certified sustainable; 

the cards have the Forest Stewardship 

Council label.

Now available in the Evolis product range, 

these cards meet the industry standard 

(CR80: 0.76mm thick). Available in white 

for monochrome printing in black, Evolis 

paper cards are recommended for short-

term use (events, visitor identification, 

luggage cards for hotels) or applications 

which involve little manipulation (gift 

cards, loyalty cards). 

Homeland Security to Enhance Biometric 
Tracking for Visa Holders

The Department of Homeland Security 

(DHS) plans on implementing a new, 

improved system to track individuals who 

overstay their U.S. tourist or work visa. 

DHS plans to begin the program in the 

next few weeks, and the program will 

trace future immigrants—not those that 

are currently in the United States.

 

The Visa Security Program Tracking 

System (VSPTS-Net) is a U.S. Immigration 

and Customs Enforcement (ICE) system 

that supports the management of ICE’s 

Visa Security Program, which seeks to 

identify applicants for U.S. visas who are 

ineligible to enter the United States due 

to criminal history, terrorism associations 

or other security-related grounds. ICE 

Special Agents use VSPTS-Net to record, 

track and manage all visa security reviews 

performed by ICE. ICE conducted this PIA 

because VSPTS-Net collects personally 

identifiable information (PII) about indi-

viduals that have applied for U.S. visas.

The system will utilize biometrics, which 

is a type of technology that identifies in-

dividuals based on physical or behavioral 

characteristics. The system is a common 

reference system for the U.S. government 

and collects in 115 airports, 15 seaports, 

100 land border stations, and 211 visa 

offices worldwide. Furthermore, checks 

against the database of all fingerprints 

collected at U.S. borders can identify 

whether the individual in question is us-

ing an alias and fraudulent identification 

documents.

Biometric data is also crucial for departures. 

Using only biographical information, such 

as names or passport numbers, provides 

no assurance that the person departing is  

the one whose original arrival was re-

corded. It enhances the security of citizens 

and visitors, facilitates legitimate trade and 

travel, ensures the integrity of the immi-

gration system and protects the privacy 

of anyone entitled to enter the country.

Although biometric measures will be 

employed to track visa holders, DHS will 

keep an even closer watch on those with 

criminal records.

People Rethinking Payment Habits Due 
to Coronavirus 

The novel coronavirus has led many in 

the United States to rethink their daily 

behaviors, like how they commute and 

pay for things.
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Banknote Corporation of America

United States 

Junior Matondo

banknote.com

Banknote Corporation of America’s clients range from 

governments to consumer-facing brands. Each industry 

requires a certain level of security integrated into the printed 

documents that keep processes running. The company 

partners with each client to craft solutions that protect 

systems and identities.

ASSOCIATE MEMBERS

D&K Group 

United States 

Brian Biegel

dkgroup.com 

D&K Group is an innovative, global manufacturer of 

leading-edge adhesive and coating technologies and print 

finishing equipment committed to providing customers 

with quality solutions through technical leadership.

IXLA LLC 

United States 

Renzo Eterno

ixla.it 

IXLA provides laser-engraving equipment to the plastic card 

personalization industry. The company’s main goal is to own 

and develop the internal modules, software and hardware 

for the laser source in order to significantly reduce the 

integration time for new developments.

Payments research and consulting firm The Futurist 

Group thinks that the disruption caused by the virus 

could lead to higher contactless adoption in the United 

States, which has lagged other markets like the U.K.

The World Health Organization (WHO) was cited 

recommending consumers opt for contactless payments 

but has since clarified that they have not issued an 

offi cial warning against the use of cash, recommending 

consumers wash their hands after handling any 

physical currency.

Card issuers are slowly circulating contactless-enabled 

cards into the U.S. market and many merchants already 

have the necessary hardware. But consumers have so 

far been slow to start tapping to pay. 

After comparing consumer sentiment at the end of 2019 

with data from March 3 of this year, The Futurist Group 

found a 27% increase in the number of consumers that 

consider contactless a basic feature for their cards.

Lucknow Metro Launches Braille Smart Cards 

The Lucknow Metro has introduced Go Smart Cards in 

Braille for visually impaired commuters. Lucknow is 

the fi rst Metro in India to launch this service.

The smart cards were launched in partnership with 

Meet Welfare Foundation and were distributed for free 

to visually impaired people on the day of the launch. 
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industry calendar

June
Seamless Asia 
24-25 June, 2020

Singapore

August
Seamless Southern Africa 2020 
13-14 August 2020

Sandton, South Africa

Money 20/20 Asia 
25-27 August, 2020

Singapore

ICMA EXPO 
August 30 – September 2, 2020

Saddlebrook Resort, Tampa, Florida

September
Seamless Middle East 2020 
8-9 September 2020

Dubai

Money 20/20 Europe 
22-24 September, 2020

Amsterdam

Seamless Asia 
September 30-October 1, 2020

Manila, Philippines

October
Money 20/20 USA 
October 25-28, 2020

Las Vegas

December
Trustech 2020 
1-3 December, 2020

Palais des Festivals, Cannes, 

France

2020
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UNLIMITED

ICMA: The Premier Card Manufacturing 
& Personalization Organization

Access three decades of card industry data. Network with industry thought leaders and peers. 

Make an impact around the globe.

For more info or to join, visit ICMA.com or call 1 609.799.4900
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